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PHILIPS  REPORT 


PHILIPS 


Philips.  The  number  one 
in  electric  shaving. 

Why?  Because  of  the  famous  Philips  shaving 
performance,  and  because  only  Philips  offer  such 
a  wide  range  of  electric  shavers.  Philishave  for  men 
and  Lady  shave  for  women. 

In  fact,  there's  a 
Philips  Shaver  to  suit 
nearly  everyone's  needs. 

Both  supported  by 
mammoth  advertising. 

Philips  range 
of  shavers. 


Simply  years  ahead. 


NPA  Ltd 
proposed 
constitution 

Savory  & 
Moore  net 
margins  up 

Queen  Mother 
to  open 
Lambeth  HQ 

Shopex 
preview 


win  ine  noiiaay  or  a  iiTetime 
in  Magnificent  Mexico 

Menocels 


LOZENGES 


OPEN  TO  YOU 

AND  YOUR  ASSISTANTS 

The  fabulous  Merocets  Holiday  competition  is 
open  to  chemists  and  their  assistants.  One  free 
entry  form  is  available  from  your  Merrell  repre- 
sentative or  direct,  and  subsequent  entry  forms 
are  available  for  every  outer  of  a  dozen  packets 
of  Merocets  ordered  on  bonus. 

Answer  four  questions  and  state  why  you 
recommend  Merocets. 

All  you  have  to  do  is  answer  four  questions  and 
state  why  you  recommend  Merocets  for  sore 
throats,  and  you  could  win  any  one  of  these 
superb  prizes! 

Holiday  for  two  in  Mexico  worth  £2000 

^This  must  be  the  holiday  of  your  dreams! 
You'll  be  staying  in  the  paradise  of  Acapuico  and 
in  historic  Mexico  City.  At  both  centres  accom- 
modation will  be  in  fully  air-conditioned  hotels. 
And  on  top  of  this  we'll  give  you  £40  a  day 
spending  money! 


Easter  in  Paris  for  two  worth  £500 

^Spring-time  in  Paris!  The  holiday  to  suit 
everyone.  A  week  over  Easter  at  a  first-class  hotel 
in  the  heart  of  Paris.  Plus  £40  a  day  spending 
money! 

Sony  Music  Centre  worth  £250 

■^The  Sony  HMK40  music  centre  is  one  of  the 
finest  stereo  systems  available.  Superb  turntable 
with  stereo  AM/FM  tuner  and  amplifier,  together 
with  a  cassette  tape  deck  and  matching  speakers. 

50  prizes  worth  £5  each  for  the  runners-up 

There  are  50  additional  prizes  of  £5  worth  of 
Premium  Bonds. 


ENTER  NOW! 

CLOSING  DATE 
JANUARY  31  St,  1977 


Full  details  available  from  your  Merrell  representative  or 

Merrell 

Merrell  Division,  Richardson-Merrell  Limited,  20  Queensmere,  Slough,  Berks  SL1 1 YY, 


Trademarks,  Merrell  and  Merocets. 


m%  Libresse 

Pennywise 


The  budget  price 
press-on  towel 

SAFE,  DISCREET,  DISPOSABLE. 
10  TOWELS. 


Now  available  from 
your  wholesaler: 

Libresse  O 

Pennywise 

the  budget-price 
press-on  towel 
only  from  chemists. 


m%  Libresse  ^-w 

Pennywise 


The  budget  price 
press-on  towel 

SAFE,  DISCREET,  DISPOSABLE. 
10  TOWELS. 


Order  now  from  your  wholesaler. 


To 


Please  send  me  

of  Libresse  Pennywise 
(40  X 10  packs  per  case.) 


cases 


Name 


Address 


Signature 


date 


Libresse  Pennywise  is  manufactured  by 
Molnlycke  Limited,  Harpenden,  Herts 
AL5  4SR.TeL  Harpenden  (05827)  68m. 


Libresse  Pennywise  the 
budget  price  press-on  towel 
-a  maximum  of  22p. 

Sanpro  is  an  expensive  necessity  for  women. 
That's  why  we  developed  new  Libresse  Pennywise. 

It's  the  first  and  only  budget  price  press-on  towel. 

Through  better  use  of  materials  and  superior 
production  we've  been  able  to  produce  a  towel  which 
simply  gives  the  best  value  for  money:  a  quality  towel 
at  a  low  price- that's  what  today's  women  really  want. 

>\<     Guaranteed.  Available  exclusively  through 
chemists. 

>\<     Guaranteed.  Full  margins  maintained.  (Have 
you  checked  your  margins  on  other  brands 
recently?) 

Guaranteed.  Continual  low  consumer  prices. 

(Maximum  recommended  price  22p  for  10). 
>\<     Guaranteed.  Fixed  maximum  trade  price  until 

March  1977.  (Regardless  of  inflation.) 
>]<>     Guaranteed.  Best  value  for  money  towel 

available. 
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ODmment 

Price  List  policy 

Chetnists  who  have  received  the  latest  "3p  off"  stocks 
of  Kimberly-Clark's  Bright  &  Beautiful  tissues  will  be 
aware  that  the  promotional  packs  invite  purchasers  to 
check  the  price  paid  against  that  published  in  two 
named  price  lists.  The  C&D  Price  List  is  not  so  named. 

We  understand  that  the  "naming"  of  the  lists  is 
conditional  upon  the  publishers  agreeing  to  include  a 
"notional"  recommended  retail  price  (devised  by  K-C) 
for  the  duration  of  the  promotion  only.  This  option  was 
never  put  to  C&D — had  it  been,  it  would  have  been 
rejected.  Further,  we  are  led  to  believe  that  the  condition 
was  not  spelled  out  to  the  chemist  price  list  mentioned 
on  the  packs. 

C&D  does  not  consider  K-C's  new  policy  to  be  in  the 
interests  of  subscribers  on  a  number  of  grounds. 

□  Inclusion  of  a  recommended  retail  price  for  one 
product  one  month,  another  the  next,  depending  upon 
whether  there  was  a  price-off  promotion,  could  lead  to 
confusion  for  pharmacists  and  their  staffs. 

□  The  "in  and  out"  policy  might  be  interpreted  by 
consumer  interests  as  a  move  to  mislead  the  customer 
(the  list  publishers  would  be  deemed  the  culprits). 

n  If  recommended  retail  prices  can  be  provided  for  the 
duration  of  a  promotion  they  can  be  provided  at  all  other 
times  .  (K-C  have  consistently  refused  such  a  figure; 
C&D  will  not  calculate  a  "notional"  price  because  there 
is  a  wide  variation  in  buying  price  paid  by  subscribers 
and  there  are  other  legal  problems.) 

□  Other  manufacturers  might  find  the  principle  of 
publishing  recommended  retail  prices  only  during 
promotions  "convenient" — to  retailers'  disadvantage. 

□  We  do  not  feel  that  subscribers  will  welcome  an  open 
invitation  for  customers  to  inspect  their  trade  price  list 
(even  at  public  libraries  or  consumer  advice  centres  as 
suggested  on  the  K-C  packs). 

□  Finally,  every  entry  and  deletion  from  any  price  list 
costs  money — subscribers'  money.  We  see  no  reason 
why  we  should  add  to  C&D  subscribers'  expense  in 
order  to  establish  a  temporary  "base  price". 

We  urge  K-C  to  think  again;  either  they  should 
reintroduce  standard  recommended  retail  prices  or  they 
should  forego  the  luxury  of  on-pack  "money  off" 
promotions.  And  that  principle  applies  equally  to  the 
manufacturers  with  a  similar  promotional  policy! 

Shortsighted  favours 

Retail  pharmacists  have  not  found  much  in  common 
with  grocers  recently,  and  certainly  not  with  the 
pronouncements  of  Mr  Reeves-Smith  of  the  National 
Food  and  Drinks  Federation  on  the  matter  of  analgesics 
sales.  But  the  independent  will  certainly  be  in  sympathy 
with  the  points  he  raises  this  week  (p298)  on 
manufacturers'  pricing  policies  towards  the  multiples. 

Even  voluntary  group  buying  fails  to  provide  a 
complete  answer  to  the  problem;  multiples  and  Numark 
have  advertised  the  same  line  in  the  national  Press  only 
pages  apart,  but  also  pence  apart,  and  the  same  fate 
has  applied  to  grocery  VTOs. 

Some  astute  manufacturers  have  already  recognised 
the  trap  they  are  setting  for  themselves  and  at  least 
claim  to  be  changing  policy.  But  it  requires  action  by  a 
majority  of  suppliers  to  save  the  independents — who  in 
turn  may  be  in  a  position  to  save  them! 
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BEECHAM  PROPRIETARIES 

(MEDICINES) 

announce  the  following  prices  effective  from 

30th  August  1976 


Retail 

Standard 

R  6t3il 

QtanHarrl 
vj  Id  P  lU  a  1  LI 

Price 

Wholesale 

Price 

Wholesale 

Product  Description 

Per 
Unit 

Price  per 
dozen  or 

Product  Description 

Per 
Unit 

P r ir p  np r 

dozen  or 

incl. 

case* 

incl. 

case* 

VAT 

excl,  VAT 

VAT 

excl.  VAT 

27o 

£2.29 

Germolene  Standard 

28p 

£2.375 

Beecham's  Powders  Large  1  9's 

46p 

£3,901 

Germolene  Large 

43p 

£3.65 

Beecham's  Powders  60  s 

4ip 

£1 .91  * 

GermoleneTube 

28p 

£2.371 

Beechsm's  Powders  Tablets  1  6's 

27d 

£2.29 

Beecham's  Powders  Tablets  40's 
Beecham's  Powders  &  Hot  Lemon  5  schts 

46  p 
32p 

£3.90i 
£2.711 

Germolene  Medicated  Footspray  (1  20g) 

43  p 

£3.65 

Beecham's  Powders  6-  Hot  Lemon  1  0  schts 
Beecham's  Powders  &■  Hot  Lemon  30  schts 

52p 
8p 

£4.41 1 
£1 .70* 

\j  CI  iiiLficilc  ivi  cu  1  l^d  Leu  1  Idolclo 

Germolene  New-Skin 

"  t,o  p 
28  p 

£2.371 
£2.371 

Phensic  Tablets  24's 

31  p 

£2.63 

Phensic  Tablets  50's 

43p 

£3.65 

Germoloids  Suppositories  Standard 

32p 

£2.71| 

Phensic  Tablets  1  OO's 

69p 

£5.851 

Germoloids  Suppositories  Large 

60  p 

£5.091 

Phensic  Tablets  strip  6's 

9p 

£2  29* 

Germoloids  Ointment 

32p 

£2.711 

Cephos  Powders  8's 

27p 

Germoloids  Moist  Toilet  Tissues 

■Zap 

£2.46 

Cephos  Tablets  1  6's 

^7p 

Lz.zy 

Veno's  Standard  75ml 

32  p 

£2.71  J 

Phosferine  Tablets  Standard 

22p 

£1.87 

Veno's  Large  1  35ml 

45p 

£3  82 

Phosterine  Tablets  Large 
Phosferine  Liquid  Large 

38p 
38p 

£3.221 
£3.221 

Veno's  Honey  &  Lemon  Standard  75ml 
Veno's  Honey  &  Lemon  Large  1  35ml 

32p 
45p 

£2.71i 
£3.82 

Yeast-Vite  Standard 
Yeast- Vite  Large 

23p 
45p 

£1.95 
£3  82 

Mac  LozengesTube 

Mac  Lozenges  Carton 

lOp 
22p 

£0.85 
£1.87 

Phyllosan  Standard 
Phyllosan  Medium 
Phyllosan  Large 

41  p 
61  p 
121p 

£3.48 
£5.18 
£10.27 

Mac  Honey  Lem.  LozengesTube 

Mac  Honey  Lem.  Lozenges  Carton 

1  Up 
22p 

£0.85 
£1.87 

Iron  Jelloids  Standard 
Iron  Jelloids  Large 

46  p 
75p 

£3.901 
£6  361 

Night-Nursed 

Beecham's  Pills  Standard 

79p 
45p 

22p 

£6.70i 
£3.82 

£1.87 

Eno  'Fruit  Salt'  1  0 schts 

25p 

£2.12 

Beecham's  Pills  Large 

40p 

£3.391 

Eno  'Fruit  Salt'  Standard 

35p 

£2.97 

Beecham's  Pills  Envelope 

8p 

£1.36* 

Eno  'Fruit  Salt'  Large 

58p 

£4.921 

Fynnon  Salt 

27p 

£2,29 

DInneford's  Gripe  Mixture 

26p 

£2.201 

Fynnon  Calcium  Aspirin  Standard  24's 

30p 

£2.541 

Maclean  Indigestion  Tablets  22's 

23p 

£1 .95 

Fynnon  Calcium  Aspirin  Large  48's 

48  p 

£4,071 

Maclean  Indigestion  Tablets  44's 
Maclean  Indigestion  Powders  Large 

39p 
39p 

£3.31 
£3,31 

Ellimans  Universal/Royal  Embrocation 

Standard  70nil 

24p 

£2,031 

Setlers  Tablets  30's 

22p 

£1.87 

Large  1  1  0ml 

33p 

£2,80 

Setlers  Tablets  50's 
Setlers  Roll  10's 

33p 
9p 

£2,80 
£1,53* 

All  Fresh  CI ean-Up  Squares 
All  Fresh  Baby  Bottom  Wipes 

■  27p 

■  27p 

£2,29 
£2  29 

D local m  Tablets  48's* 

40p 

£3,391 

Diocalm  Tablets  88's* 

65p 

£5,52 

A  &  P  Infants'  Powders 

22p 

£1,87 

'PRICE  MAINTENANCE  -  Fixed  prices  for  all  above  products  except  those  marked  *  Prices  are  quoted  per  case  lor  products  marked 

^  Sale  is  restricted  to  persons  lawfully  conducting  a  retail  Phiarmacy  business  and  VALUE  ADDED  TAX -All  case  terms  prices  are  subject  to  tfie  addition  of 

Wtiolesalers  registered  to  dealwitfi  drugs  referred  to  in  Schedule  I  of  the  Misuse  of  8%  V.A.  T. 

Drugs  Regulation  1973. 

BEECHAM  HOUSE  ■  BRENTFORD   MIDDLESEX  ■  TW8  9 BD  ■  TELEPHONE  01-560  5151 


1  September  1976 


Chemist  &  Druggist  293 


Renewed  Labour  calls 
[or  nationalisation 


lotions  calling  for  the  nationalisation  of 
le  pharmaceutical  industry,  including 
[he  distributive  sector",  are  on  the 
jenda  of  the  forthcoming  annual  con- 
!rence  of  the  Labour  Party. 
Many  motions  call  for  the  nationahsa- 
on  of  the  industry,  along  with  abolition 
f  private  practice  in  the  NHS,  as  part  of 
^  overall  strategy  on  the  NHS,  one 
lotion  adding  that  the  Government  be 
;quested  to  give  priority  to  a  new  socialist 
Ian  for  the  service  "to  put  right  the  dis- 
strous  failure  of  the  re-organisation  of 
?74".  However  a  motion  from  Newham 
lorth  East  constituency  party  is  more 
)ecific  in  its  attack  on  the  industry ;  it 
ates : 

"This  conference  believes  that  the  cost 
f  pharmaceutical  preparations  to  the 
latlonal  Health  Services  are  exhorbitant 
ad  represent  a  form  of  exploitation,  by 
rivate  industry,  of  the  sick  in  our  society, 
onference  further  believes  that  such  ex- 
loitation  can  only  be  ended  by  nationali- 
ition  of  the  entire  pharmaceutical  indus- 
y  as  a  matter  of  urgency  and,  in  doing 
),  effect  a  considerable  saving  to  National 
[ealth  Service  expenditure,  put  an  end  to 
lis  exploitation  and  advance  the  cause 
f  socialism  in  Britain". 

mendment 

in  amendment  to  the  motion  from  the 
roydon  South  constituency  party  seeks 
)  insert  the  words  "including  the  distri- 
utive  sector"  after  the  words  "pharma- 
jutical  industry",  but  it  is  not  known 
'hether  the  amendment  seeks  the  national- 
lation  of  retail  pharmacies  or  whether 

refers  to  pharmaceutical  wholesalers. 

A  motion  from  the  Batley  and  Morley 
anstituency  party  welcomes  the  establish- 
lent  of  the  Royal  Commission  on  the 
fHS.  It  requests  the  Party's  national 
secutive  committee  in  its  evidence  to  the 
k)mmission  "to  stress  the  utmost  impor- 
ince  of  fully   utilising  medical  schools 


and  university  courses  in  biology  and 
pharmacy  in  order  to  ensure  an  adequate 
supply  of  trained  medical  personnel". 

PSNC  warns  on  dispensing 
ostomy  range 

The  Pharmaceutical  Services  Negotiating 
Committee  says  that  the  latest  price  list, 
effective  from  September  1  for  Hollister 
products  issued  by  Abbott  Laboratories 
Ltd  includes  a  basic  NHS  price  for  Hollis- 
ter irrigation  equipment.  This  equipment 
is  not  covered  by  any  entry  in  Part  VI  of 
the  Drug  Tariff  and  may  not  be  prescribed 
on  form  FPIO.  If  supplied,  payment  for  it 
will  be  disallowed  by  the  pricing  bureaux. 


From  October  1  payment  for  tablets  para- 
cetamol ordered  on  form  FPIO  will  be 
based  on  the  weighted  average  of  the 
prices  charged  for  their  5,000  pack  by 
Evans  Medical  Ltd,  Cox  and  Kerfoot 
Thomas  &  Co  Ltd,  and  not  on  Panadol. 

The  Department  of  Health  has  agreed 
that,  for  the  month  of  September,  where 
a  pharmacist  is  unable  to  obtain  Dryptal 
tablets  40mg  to  meet  prescriptions  order- 
ing frusemide  tablets  40mg,  Lasix  tablets 
40mg  may  be  supplied  and  will  be  paid 
for  by  the  Prescription  Pricing  Authority. 
The  form  FPIO  must  be  endorsed. 

Retail  sales  in  July 
up  17  per  cent 

Retail  sales  by  chemists  and  photographic 
goods  dealers  during  July  were  some  17 
per  cent  above  the  same  month  last  year, 
according  to  statistics  from  the  Depart- 
ment of  Industry.  That  gives  all  chemists 
a  new  sales  index  of  218  (1971  =  100)  com- 
pared to  the  average  195  for  all  traders, 
whose  sales  had  risen  by  14  per  cent. 
Independent  pharmacies'  sales  rose  10  per 
cent  to  a  new  index  of  193,  compared  to  a 
12  per  cent  increase  for  independent 
retailers  generally  to  183.  The  figures  do 
not  include  NHS  receipts. 


No  C&D  Conference 

An  omission  from  this  year's  British  Phar- 
maceutical Conference,  regretted  by  the 
staff  and  publishers  of  Chemist  &  Druggist, 
is  the  C&D  Medal  for  Research  award. 
The  omission  has  been  brought  about,  in 
some  degree,  by  the  successful  achievement 
of  the  aims  for  which  the  medal  was 
introduced — the  encouragement  of  young 
authors  to  submit  and  present  science 
papers  at  the  Conference. 

First  given  in  1971,  the  award  is  offered 
for  the  best  oral  presentation  of  a  science 
contribution  by  a  first-time  Conference 
author,  and  was  introduced  when  the 
Pharmaceutical  Society  took  over  respon- 
sibility for  the  Conference. 

There  was  a  fear  in  some  minds  that  the 
scientific  aspects  of  the  Conference  would 
be  submerged  by  the  commercial,  but  that 
has  not  occurred ;  in  fact  the  science  ses- 
sions have  continued  to  expand — so  much 
so  that  problems  have  arisen  in  making 
assessments  for  the  award. 

Fr^m  the  beginning,  adjudication  has 
been  -carried  out  by  members  of  the  Con- 
ference Science  Committee  who  have  tried 


Medal  this  year 

to  ensure  the  decisions  given  were  fair  and 
accurate.  Recently,  the  multiplicity  of  con- 
tributions and  the  concurrent  sessions 
make  it  unlikely  that  any  one  adjudicator 
will  have  seen  in  action  more  than  two  or 
three  of  the  candidates  for  the  award. 

As  a  result,  a  recent  meeting  of  the 
Committee  has  concluded,  with  regret,  that 
because  of  the  problems  associated  with 
the  equitable  choice  of  recipient  within  the 
context  of  the  present  Conference  format, 
the  members  can  no  longer  advise  the 
Editor  of  Chemist  &  Druggist  in  this 
matter.  They  much  appreciated  the  Editor's 
wish  to  encourage  young  authors  and 
expressed  the  hope  that  some  other  means 
of  making  use  of  such  a  generous  gift 
could  be  found. 

The  Editor  and  publishers  of  Chemist  & 
Druggist  acknowledge  the  help  and  sup- 
port the  Committee  has  given  in  respect  of 
the  award  and  recognise  the  adjudication 
problems.  We  are  continuing  to  discuss  the 
situation  with  the  Conference  Science 
Committee,  but  no  award  will  be  made 
this  year. 


ome  of  the  scenes  at  St  Andrews  over  the  weekend  as  preparations  for  this  year's  British  Pharmaceutical  Conference  enters 
ie  final  stages;  here  helpers  are  busy  preparing  the  Conference  members'  wallets 
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'Information  teams'  to  advise 
doctors  on  medicines? 


The  Standing  Pharmaceutical  Advisory 
Committee  has  suggested  that  "informa- 
tion teams",  comprising  a  doctor,  a  phar- 
macist and  a  nurse,  could  be  a  useful 
supplement  to  existing  sources  of  informa- 
tion about  medicines  to  prescribers.  The 
teams  would  visit  doctors  and  discuss 
problems  associated  with  the  use  of 
medicines. 

That  idea  is  recorded  in  the  Report  of 
the  Central  Health  Services  Council  for 
1975,  published  this  week  (HM  Stationery 
Office,  House  of  Commons  paper  570, 
£0  45)  which  also  gives  the  work  of  the 
standing  advisory  committees.  The  Medi- 
cines Commission  has  been  asked  to  advise 
the  Health  Ministers  on  the  supply  of 
information  about  medicines  to  doctors, 
and  the  Pharmaceutical  Advisory  Commit- 
tee had  regard  to  that  when  they  con- 
sidered the  provision  of  such  information. 
As  well  as  the  idea  of  information  teams, 
the  Committee  saw  a  need  for  some 
machinery,  possibly  operated  centrally, 
which  would  avoid  wasteful  duplication 
in  the  assembly  of  such  information ;  it 
was  recognised  that  there  was  a  danger 
that  if  too  much  information  was  provided 
to  doctors,  none  of  it  would  receive 
adequate  attention. 

The  Committee  saw  the  pharmacist's 
responsibility  as  being  concerned  with  pro- 
viding the  doctor  with  the  information 
necessary  to  enable  him  to  arrive  at  a 
clinical  judgment  about  the  medicine  most 
suitable  for  his  patient  rather  than  the 
pharmacist  involving  himself  with  ques- 
tions of  comparative  efficacy.  The  Com- 
mittee also  considered  how  the  pharmacist 
might  help  the  patient  with  essential  infor- 
mation about  medicines  but  agreed  that 
while  he  was  frequently  asked  by  patients 
for  information  about  medicines  prescribed 
lor  them,  the  advice  the  pharmacist  could 
offer  was  limited  in  the  absence  of  full 
knowledge  of  the  range  of  medicines  the 
patient  might  be  taking. 

Call  for  review 

A  proposal  by  the  Committee  that  the 
provision  of  information  about  medicines 
was  of  such  importance  as  to  justify  a 
review  by  the  medical,  pharmaceutical  and 
nursing  professions  was  conveyed  to  secre- 
taries of  the  standing  advisory  bodies  con- 
cerned and  to  the  secretary  of  the  Central 
Health  Services  Council.  It  was  however 
agreed  that  a  decision  on  the  proposal 
might  await  the  consideration  which 
ministers  were  giving  to  the  advice  from 
the  Medicines  Commission  on  the  pro- 
vision of  such  information  to  doctors. 

The  report  records  that  the  Committee 
had  met  four  times  during  the  year.  Prob- 
lems associated  with  the  introduction  of 
child  resistant  containers  were  discussed 
and  the  Committee  was  particularly  con- 
cerned about  those  which  could  arise  if 


such  containers  were  marketed  before  they 
had  been  adequately  tested. 

The  Committee  welcomed  the  recom- 
mendations of  the  Medicines  Commission's 
Report  on  the  Presentation  of  Medicines 
in  Relation  to  Child  Safety  on  the  need 
for  continuing  care  in  the  storage  and 
handling  of  medicines  in  the  home  and  the 
recommendations  intended  to  reduce  the 
risk  to  children  from  the  ingestion  of 
aspirin  and  paracetamol  tablets.  However, 
it  recommended  that  a  particular  medicine 
or  group  of  medicines  known  to  be  a 
potent  source  of  child  poisonings  should 
be  dispensed  in  child  resistant  containers 
and  the  effect  on  the  number  of  accidental 
poisonings  observed.  A  recommendation 
conveyed  to  the  Department  of  Health 
from  the  Committee  concerned  the  need 
for  fundamental  research  to  be  undertaken 
into  the  problems  encountered  by  adults 
"and  others"  in  opening  the  containers. 

The  Department's  attention  was  also 
drawn  to  problems  met  by  general  prac- 
tice pharmacists  in  ensuring  continuity  of 
treatment  of  patients  referred  from  hospi- 
tals, particularly  of  ostomy  patients. 

Way  to  save  NHS  money 
by  'earning'  dispensing  fee 

The  NHS  could  be  saved  much  expense  if 
patients  were  made  to  respect  drugs  at  a 
financial  level,  believes  Dr  J.  N.  Graham 
Evans,  Bognor  Regis,  whose  ideas  include 


Mr  Tom  Nixon,  a  Bridlington  pharmaci 
and  winner  of  a  Batiste  window  display 
competition,  was  one  of  the  judges  in 
the  "Miss  Batiste"  contest  sponsored  by 
Schwarzkopf  Ltd.  There  were  over  2,000 
entrants  for  the  title  of  "Miss  Batiste" 
which  was  awarded  to  Denise  Ayres,  a 
15-year-old  schoolgirl  from  Hornchurch, 
last  week 

a  way  in  which  pharmacists  could  "reall| 
earn"  their  dispensing  fees. 

In  a  letter  to  last  week's  British  Medic\ 
Journal    he    writes    that    abuses  arosl 
because   patients   regarded    medicines  \ 
costing  no  more  than  20p  an  item.  OeI 
answer  would  be  for  them  to  pay  a  pe| 
centage  of  the  cost  of  the  retail  price  cl 
the  drugs  dispensed :  "The  method  coull 
be    employed    easily    as    the  dispensinl 
chemist  with   a   pocket  calculator  couli: 
work  out  the  arithmetic,  and  in  view  c 
the  fact  that  most  modem  widely  use 
drugs  are  so  very  easily  dispensed,  ofte 
by  an  electronic  tablet  counting  machirit 
the  pharmacist  could  really  earn  the  dii 
pensing  fee,  which  in  itself  is  a  percentag 
based  on  the  prescription  cost." 


'Replace  GPs  with  medical  auxiliaries'— Bow  Group 


General  practitioners  should  be  replaced 
at  the  primary  level  by  medical  auxiliaries, 
recommends  a  Bow  Group  memorandum 
published  last  week. 

Much  of  the  general  practitioner's  time 
is  spent  in  dealing  with  complaints  which 
either  cannot  be  alleviated — headaches, 
colds  etc — or  could  be  treated  by  an 
auxiliary.  Entry  into  both  nursing  and 
medical  professions  should  be  via  the 
auxiliary  service,  thereby  merging  the  two 
professions  at  a  lower  level.  In  "An  open 
letter  to  David  Ennals",  Colin  Thomas,  a 
management  consultant  and  Peter  Croft, 
an  economist,  suggest  that  general  practi- 
tioners could  be  withdrawn  to  health 
centres  or  hospitals  or  simply  reduced  in 
number.  The  auxiliaries  would  then  refer 
cases  beyond  their  competence  to  these 
doctors. 

The  authors  suggest  that  the  part  medi- 
cine can  play  in  maintaining  health  is 
limited.  They  recommend  rapid  steps  to 
end  the  growing  demarcation  of  the  ser- 
vice, in  which  nine  separate  professions 
were  "all  valiantly  trying  to  display  all  the 
sensitivity  that  goes  with  professional 
status".  They  continue :  "Where  functions, 


such  as  GPs,  require  less  expensive  trair 
ing,  education  budgets  should  be  ci 
accordingly.  Where  functions  can  be  dupl: 
cated,  as  in  the  case  of  nurses  and  primar 
health  care,  the  duplication  will  be  inst 
tuted." 

Patients  should  be  charged  for  treatmer 
of  the  effects  of  smoking,  non-glandula 
obesity  and  injuries  resulting  from  crimini 
driving  or  non-use  of  seat  belts,  becaus 
the  NHS  "can  no  longer  afford  to  be  1^ 
mechanism  for  the  avoidance  of  persona'' 
res|>onsibility". 

Minister  at  conference  of 
Co-op  pharmacists 

Dr  David  Owen,  Minister  of  State  fo 
Health,  is  to  address  the  National  Associa 
tion  of  Co-operative  Superintenden 
Chemists-Opticians  annual  conference  o 
"Pharmaceutical  matters  of  interest"  o 
October  5.  The  conference,  to  be  held  a| 
Whately  Hall  Hotel,  Banbury,  Oxford 
October  3-6,  will  also  be  addressed  by  M 
J.  P.  Bannerman,  president  of  the  Phai| 
maceutical  Society. 


Helying  on  the  professional  advice  of  the  Pharmacist 

)  sound  reasons  for  over-the- 
:ounter  recommendation  of 


Andursil 


® 


.  rapid  and  sustained  relief  of  synnptoms  for 
the  long-suffering  dyspeptic  patient 

I  maximum  neutralising  effect  achieved 


rapidly 


5  long  lasting  relief  during  the  day-even 
longer  at  night 

^  breaks  down  viscous  foam-allows  natural 
expulsion  of  gas  protects  the  lower 
oesophagus  from  gastric  acid  reflux 

)  colloidally  smooth  texture  with  pleasant 
buttermint  flavour  ensures  patient  co-operation 


Geigy 

Geigy  Pharmaceuticals  ^ 
Macclesfield  -Ak 
Cheshire  SK10  2LY 
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Tufty  Tails' 
astonishing  success 
has  left  us 
embarrassingly 
short  of  nappies. 

Right  now  you  may  be 
having  problems  getting  hold 
of  Tufty  Tail  disposable  nappies 
and  Tufty  tie-on  pants. 

We're  sorry  about  this. 
We  knew  that  an  extra-absorbent, 
three-size  nappy  system  was  bound 
to  be  a  big  seller  But  we  never 
dreamed  it  would  be  this  big. 

We're  working  flat  out  to  get 
extra  supplies  into  the  pipeline  as 
fast  as  possible  and  we'll  keep  you 
informed  on  our  progress. 

Meanwhile  we  apologise  for  the 
wee  problem. 

Tufty  Tails  by  Modo 
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(ingswood  win  staff 
raining  award 

Lingswood  (Chemists)  Ltd  are  the  latest 
harmacy  company  to  be  awarded  the 
oveted  Distributive  Training  Award. 

The  award  scheme,  which  is  now  enter- 
ig  its  fourth  year,  is  administered  by  the 
)istributive  Industry  Training  Board  who 
eport  that  the  number  of  companies 
spiring  to  reach  award  standard  show  no 
ign  of  slacking  although  there  are  now 
ver  500  holders  of  the  award.  Previous 
lolders  in  pharmacy  include  Boots,  Brad- 
ord  Chemists  Alliance  and  Underwoods. 

Mr  A.  Howson,  Kingswood's  personnel 
lirector,  told  C&D  that  the  company  was 
ery  pleased  to  have  won  the  award.  It 
howed  that  the  company  had  a  committ- 
nent  to  training  and  that  everyone  had 
vorked  hard  as  the  training  audit  under- 
aken  by  the  DITB  was  strenuous  and 
ough.  Asked  how  a  relatively  small  com- 
lany — they  have  about  70  shops — man- 
ged  to  achieve  such  a  high  standard  of 
raining,  Mr  Howson  said  Kingswood  was 
.  member  of  the  multiple  pharmacy  train- 
ng  group — which  is  under  the  sponsorship 
)f  the  DITB — and  they  used  their  courses 
or  pre-regis*ration  students ;  the  training 
)f  other  new  employees  is  largely  under- 
aken  by  branch  managers  using  a  "check 
ist"  system. 

Pharmacist  rescues 
\\is  own  daughter 

vir  John  Tombs,  a  proprietor  pharmacist 
rom  Enfield,  Middlesex,  rescued  his  16- 
'ear-old  daughter  Heather  from  beneath 
he  Sandbanks  chain  Ferry  at  the  entrance 
0  Poole  harbour  over  the  Bank  Holiday. 

Mr  Tombs — a  keen  sailor — was  with 
leather  and  a  friend  from  Poole  in  the 
atter's  14ft  dinghy  when  the  wind  dropped 
ind  the  outboard  engine  failed.  The  craft 
vas  swept  against  the  ferry  by  the  strong 
ide  and  Heather  ended  up  under  the 
iinghy — but  with  no  "air  pocket".  She 
nanaged  to  escape  but  again  found  herself 
rapped,  this  time  under  the  ferry  ramp — 
3ut  able  to  breathe  through  airholes 
between  the  bars. 

Mr  Tombs  was  advised  to  board  the 
erry  but  refused  and  on  hearing  his 
laughter's  screams  dived  under  the  ferry 
vith  a  rope  attached  round  his  waist.  He 
cached  Heather  and  both  were  pulled  to 
;afety.  They  were  taken  to  Poole  Hospital 
[ind  treated  for  shock. 

News  in  brief 

□  Northern  Ireland  chemists  and  appliance 
suppliers  in  June  dispensed  some  922,754 
prescriptions  (622,135  forms)  at  a  total 
tost  of  £1,722,532— an  average  of  £1-13 
per  prescription. 

□  Warnings  about  absorption  of  bismuth 
compounds  from  cosmetic  creams  used  to 
lighten  skin  blemishes  were  given  in  The 
Lancet  last  week.  Cases  of  an  organic 
brain  syndrome  involving  confusion  and 
clumsiness  were  reported  following  long 
term  use  of  these  creams  by  two  West 
Ijerman  people. 


Ibplcal 

BY  XRAYSER 


Multiplicity 

I  have  no  doubt  that  pharmacists  over  the  country  have  been  reading  with 
interest,  if  not  some  misgiving,  the  exchange  of  views  between  Mr  D.  Royce, 
chairman  of  the  National  Pharmaceutical  Union,  and  the  secretary  of  the 
West  Dorset  Branch  of  that  organisation.  The  latter,  Mr  P.  M.  W.  Clarke,  it 
will  be  recalled,  submitted  a  resolution  on  behalf  of  his  branch  {C&D,  July 
12,  p134)  requesting  the  NPU  to  make  an  urgent  review  of  the  voting 
membership  status  of  publicly-owned  chains.  Mr  Royce's  reply  does  not 
seem  to  have  given  unqualified  reassurance,  for  the  matter  has  been 
discussed  in  the  correspondence  columns  of  the  pharmaceutical  Press,  and 
Mr  Clarke  returns  to  the  subject  in  a  letter  from  which  you  quoted  last  week. 

The  letter  challenges  the  view  of  Mr  Royce  that  the  main  competition  of 
independent  pharmacy  comes  from  the  outside  and  it  goes  on  to  allege  that 
Mr  Royce  is  "unconcerned  about  the  potential  influence  of  the  commercial 
organisations  currently  in  process  of  taking  over  all  the  more  worthwhile 
pharmacies  in  the  country.".  I  think  the  first  thing  we  must  ask  ourselves, 
regardless  of  whether  Mr  Royce  is  concerned  or  unconcerned,  is  whether 
that  statement  is  accurate. 

One  could  easily  put  forward  a  number  of  reasons  which  seem  to  support 
it.  To  begin  with,  the  commercial  organisations  have  capital  to  invest.  That 
being  so,  they  would  naturally  want  to  acquire  worthwhile  businesses.  They 
are  also  in  a  position  to  buy  out  existing  owners  at  a  tempting  figure.  That 
they  are  doing  so  is  evident,  and  the  numbers  of  such  transfers  continues  to 
grow.  Mr  Clarke  expresses  concern,  pointing  to  the  accelerating  voting 
power  of  the  multiple.  (In  reply  to  a  recent  comment  in  this  column,  Mr 
Royce  pointed  out  that  a  multiple  is,  by  definition,  simply  "more  than  one.") 

But  Mr  Clarke — along  with  others — is  anxious  about  the  voting  powers  of 
some  of  the  large  organisations  and  how  they  may  choose  to  exert  them.  He 
cites  the  possibility  of  "say  six  superintendent  pharmacists  holding  perhaps 
550  votes"  having  an  influence  on  policy.  He  asks  for  all  members  to  study 
very  carefully  the  proposals  for  a  proposed  change  of  name  and 
constitution  and  he  expresses  his  concern  over  possible  dominance  by 
the  few  and  the  powerful.  Mr  Royce  accused  me  of  deliberately  choosing  to 
misunderstand  what  he  said  in  reply  to  the  West  Dorset  resolution.  I  do  not 
seem  to  have  been  alone  in  misunderstanding.  Mr  Royce  should  be  precise 
in  his  statements. 

Removal 

Your  announcement  that  the  staff  of  the  Pharmaceutical  Society  are  now 
busily  involved  in  the  final  stages  of  the  move  to  Lambeth  inevitably  arouses 
feelings  of  regret.  I  have  no  doubt  that  a  purpose-built  headquarters  will  be 
pleasant  to  work  in,  once  the  occupants  are  able  to  lay  hand  on  a  pencil 
without  pause  and  reflection.  But  I  am  sure  that  it  will  be  a  wrench  for  staff 
and  members,  for  the  buildings  in  Bloomsbury  Square  had  character  which 
perhaps  is  acquired  only  after  long  occupancy.  I  even  venture  to  think  that 
those  whose  only  association  was  that  of  facing  what,  at  the  time,  appeared 
to  be  an  unsympathetic,  beetle-browed  Board  of  Examiners,  will  spare  a  kind 
thought  for  all  that  it  has  meant  to  pharmacy  over  the  years. 

For  many  of  us,  No  17  has  been  the  centre  of  London,  and  I  very  much 
doubt  if  the  new  building  will  readily  acquire  that  character.  No  sooner  will 
the  staff  be  installed  than  some  will  be  heading  north  across  the  Border  to 
challenge  the  Old  Course  at  St  Andrews.  It  may  be  that  between  rounds, 
they  will  find  or  make  an  opportunity  to  attend  soine  of  the  events  of  the 
British  Pharmaceutical  Conference  there.  And  if  the  wind  should  be  from  the 
North  Sea,  as  it  was  when  last  I  visited  that  fascinating  university  town, 
the  minds  of  the  visitors  should  be  clear  and  incisive. 


reflectiorTS 
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Preferential 
pricing  for 
multiples? 

Food  manufacturers"  courting  of  the  larger 
multiples  to  the  disadvantage  of  indepen- 
dents and  small  chains  is  criticised  by  Mr 
Leonard  Reeves-Smith,  chief  executive  of 
the  National  Food  and  Drink  Federation, 
in  an  open  letter  published  in  The  Grocer. 

The  letter  recalls  that  ten  to  15  years 
ago,  large  sales  forces  were  employed  and 
representatives  were  delighted  to  receive 
orders  even  for  a  few  cases.  With  the 
coming  of  the  supermarket  and  a  change 
in  shopping  habits,  manufacturers  started 
to  give  multiples  every  advantage  to  secure 
display  on  self-service  fitments ;  calls  on 
independents  were  reduced.  (The  indepen- 
dently owned  small  supermarkets  which 
"blossomed  forth"  found  themselves  able 
to  buy  on  "best  terms"  according  to  price 
lists,  says  Mr  Reeves-Smith,  but  "they 
were  astounded  to  find  that  even  though 
they  were  buying  at  the  most  advantageous 
case  rates,  large  multiple  supermarkets 
nearby  were  retailing  .  .  .  products  at  the 
price  the  independent  paid,  supposedly 
purchasing  at  the  cheapest  rate. 

"The  independent's  bewilderment  in- 
creased when  he  found  that  small  multiple 
branches  near  his  store  were  able  to  offer 
the  same  extraordinarily  cheap  retail 
prices,  even  though  the  multiple  store's 
delivery  was  smaller  than  that  which  the 
same  lorry  delivered  to  the  independent 
store." 

Aid  for  price-cutting 

Mr  Reeves-Smith  refers  to  the  "below- 
the-line"  payments  manufacturers  contri- 
bute towards  the  multiples'  advertising, 
payments  for  display,  contributions  to  their 
price  reductions,  help  with  merchandising 
— and  entertainment  for  buyers  and  senior 
executives,  even  to  the  extent  of  holidays 
abroad. 

These  practices  cost  money — recouped 
by  squeezing  margins,  Mr  Reeves-Smith 
alleges,  though  he  doubts  whether  the 
profit  cuts  have  applied  to  the  deals  con- 
cluded with  the  multiples.  The  result  he 
expects  to  be  a  dramatic  whittling  down 
of  numbers  of  private  grocers  but  he  goes 
on  (addressing  manufacturers):  "You  may 
all  take  heart,  however,  secure  in  the 
knowledge  that  if  the  dreadful  day  should 
ever  arise  when  the  independent  retailer  is 
almost  eliminated  from  the  scene,  you 
may  still  be  able  to  continue  your  man- 
ufacturing business  by  producing  own- 
label  brands  for  the  multiples."  Mr 
Reeves-Smith  adds:  "If  you  are  lucky." 

Action  soon  on  RRPs? 

Government  action  in  the  near  future  on 
recommended  prices  and  retailers'  price 
claims    is    prophesied    by    Mr  Richard 


Weir,  director  of  the  Retail  Consortium. 

In  a  speech  to  the  convention  of  the 
Menswear  Association  of  Britain  in  Bir- 
mingham, Mr  Weir  spotlighted  two  impor- 
tant areas  where  the  Consortium  should 
exert  its  influence  over  Government — con- 
sumer protection  and  counter -inflation.  On 
the  former  he  said :  "Consumer  protection 
is,  frankly,  far  too  attractive  politically  for 
any  Government  lightly  to  abandon.  It 
follows  once  again  that  regardless  of  poli- 
tics, I  can  see  a  real  threat  to  our  com- 
petitive freedom  in  this  area."  He  added 
that  resale  price  maintenance  will  not 
return,  and  he  personally  did  not  believe 
it  should.  In  future  Government  action, 
the  task  of  the  Consortium  "will  be  to 
protect  the  freedom  of  retailers  to  compete 
with  each  other  in  offering  either  lower 
prices  or  better  service,  as  he  chooses." 

On  counter-inflation,  Mr  Weir  said  "It 
would  be  naive  to  presume  an  early  end 
to  counter-inflation  measures  dictated  by 
Government,    regardless    of    its  pohtical 


complexion.  I  am  convinced  there  will  be 
a  continuing  need  to  control  the  rate  of 
increases  of  wages  in  this  country;  at  least 
until  such  time  as  the  trade  union  structure 
is  reformed  or  alternatively  there  is  a 
radical  change  in  attitude  on  the  part  of 
trade  union  leadership. 

"Whether  wage  control  is  achieved  by 
legislative  or  voluntary  means  I  also 
believe  it  will  be  accompanied  by  some 
form  of  price  or  profit  control.  I  cannot 
really  see  any  Government  in  this  country 
introducing  one  without  the  other.  The 
task  of  the  Retail  Consortium  will  be  to 
express  retailers'  opposition  to  price  and 
profit  control  measures  generally,  but  in 
particular,  to  modify  any  particular  pro- 
posals which  are  totally  unworkable." 
□  Mrs  Shirley  Williams,  Secretary  of 
State  for  Prices  and  Consumer  Protection, 
announced  recently  that  she  would  be 
referring  the  practice  of  recommending 
prices  to  the  Price  Commission  {C&D, 
August  14,  pi 85). 


Look  out ! 
We're  about  to 

advertise 
Vademecum 


If  you're  not  Harrods  or  some  such,  or  a  very  carriage 
trade  chemist  in  the  South-east,  you  may  not  know 
about  Vademecum. 

So  let's  put  that  right  for  a  start.  .    » *' 

Swedish  concentrated  mouthwash. 
Dilute  5  drops  in  half  a  glass  of  water, 
rinse  mouth  thoroughly,  gargle  maybe. 
Marvellously  refreshing. 
Further,  you  enjoy  complete  confidence 
kissing  anyone  from  a  Duchess  down 
without  holding  your  breath. 
Vademecum  has  been  selling 
steadily  through  outlets  such  as 
the  aforesaid  for  some  15  years. 
Without  advertising. 
Its  fame  has  spread  in  upper 
cii'cles  literally  by  word  of  mouth 
and  peeking  in  hosts'  bathroom 
cabinets.  ^ 
Now  we're  starting  to  advertise  it. 
Miniscule  messages  at  first,  but 
precisely  where  Vademecum's 
most  likely  customers  are  more 
than  likely  looking  -  in  The  Times 
'Personal'  column. 
Yet  we  feel  a  little  apprehensive. 
On  your  behalf,  as  well  as  ours. 
Ladies  and  gentlemen  seeing 
Vademecum  messages  in  The  Times, 
asking  you  for  it,  and  you  not 
k7towing  where  to  get  same. 
Hence  this  ad  revealing  your  sole 
source  of  supply. 
Us: 


Anglo-Swiss  Pharmaceuticals  Ltd 

19  Powis  Terrace,  London  Wll  IJJ.  Telephone  01-229 1487 


Recommended 
retail  £1.25. 
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New 
products 


Cosmetics  and  toiletries 

Charlie  cosmetics 

Revlon  are  introducing  a  "gel  sicin-care 
system"  with  lotion,  tonic  and  moisturiser 
to  suit  all  skin  types,  plus  five  make-up 
products,  under  the  Charlie  label.  The 
range  is  said  to  be  "for  Charlie  people — 
for  accelerated  lifestyles"  because  "they 
are  quick  to  act  and  quick  to  produce 
results".  All  are  "irritant  free  and  derma- 
tologist-tested" and  are  for  sale  from 
November. 

Lipsticks,  in  15  creme  and  12  frosted 
colours,  are  to  be  identified  primarily  by 
a  shade  code  number.  Fresh  eye  colour 
eyeshadows  are  "the  first  and  only"  water- 
proof powdered  variety,  with  six  creme 
and  nine  frosted  shades.  Lashiest  mascara 
in  three  colours,  has  twin-brush  action 
and  an  "exclusive  formula  that  conditions 
lashes  to  help  prevent  brittle  break-ofl"", 
Charlie  liquid  make-up  is  in  five  colours 
and  moisturised  Real  Live  blush  in  gel- 
powder  formula  is  available  in  three 
creme  shades  plus  plum  and  golden-brown 
frost  shades  (Revlon  International  Cor- 
poration, 86  Brook  Street,  London  Wl). 

Us  stiampoos 

Johnson  Wax  are  introducing  Us  shampoo 
with  oil-free  natural  conditioner,  for  nor- 
mal, greasy  to  normal,  problem  greasy, 
and  fine  and  dry  hair  (155cc,  £0-32).  Trial 
sachets  and  Press  inserts  will  be  part  of  a 
£420,000  campaign  being  launched  in 
October,  and  point-of-sale  material  will  be 
available.  Us  say  they  have  experience  of 
13-24  year  olds,  heavy  shampoo  users,  who 
tend  to  shampoo  more  fiequently  and 
believe  conditioners  make  the  hair  more 
greasy.  The  shampoo  range  has  been  for- 
mulated to  give  these  users  "all  the  bene- 
fits of  conditioning  shampoos  .  .  .  without 
putting  back  the  oil  that  could  make  the 
hair  greasy". 

Promotion  of  the  Us  roller  includes 
"50  per  cent  more  free"  packs,  offering 


Charlie  cleanser 
and  toner  (120cc, 
£1  20),  moisturiser 
(50cc,  £1  40), 
make-up  (£100), 
lipsticks  (£0  80), 
blush  (£0  95),  eye- 
shadows with  con- 
toured applicators 
(£0  80)  and  brush 
mascara  (£095)  — 
an  efficient  eight 
product  system  of 
makeup  and  skin- 
care  from  Revlon 


*    *  *  rf 


42cc  for  the  price  of  28cc  until  the  end  of 
October  and  coincides  with  a  four  week 
burst  of  television  advertising.  Research 
in  the  roll-on  anti-perspirant  market, 
January-June,  shows  a  34  per  cent  increase 
in  sterling  terms  and  22  per  cent  in  units 
over  the  same  period  in  1975,  and  since 
their  launch  in  December  1975,  Us  report 
the  fastest  growing  brand  performance  in 
the  £5  8m  market  (Johnson  Wax  Ltd, 
personal  care  division,  Frimley  Green, 
Camberley,  Surrey). 

Black  Label  additions 

Yardley  are  adding  soap-on-a-rope  (£0-95) 
and  Cologne  (£0  95)  to  their  Black  Label 
range  for  men.  They  say  more  men  in  the 
UK  ask  for  longer  lasting  fragrances  and 
Cologne,  containing  a  higher  concentra- 
tion of  perfume  than  aftershave,  is  always 
in  demand  in  hot  countries  (Yardley  of 
London  Ltd,  33  Old  Bond  Street,  London. 

Personal  hygiene 

Chemist-only  sanpro 

Molnlycke  have  introduced  Libresse 
Pennywise  (10,  £0-22),  a  "budget  price" 
press-on  towel  to  be  available  only 
through  pharmacies.  The  towel  has  a 
single  absorbent  refined  fibre  layer  with 
polyfilm  barrier,  and  a  flushable  cover 
with  full-length  press-on  adhesive  tape. 

The  company  say  the  trade  price  will  be 
fixed  until  March  1977  and  a  launch  dis- 
count enables  pharmacists  to  sell  the 
product  for  £0-20  while  maintaining  full 
margins.  Point-of-sale  material  is  avail- 
able but  Molnlycke  are  hoping  to  com- 
pete on  price  rather  than  with  "expensive 
advertising  campaigns".  Their  reason  for 
making  the  product  chemist-only  is  to 
help  pharmacies  compete  with  super- 
markets and  other  cut-price  outlets  (Moln- 
lycke Ltd,  Sancella  House,  Harpenden, 
Herts  AL5  4SR). 

Babycare 

Triple-pack  baby  pants 

Trimster  have  added  to  their  range  a  pack 
containing  three  colourful  baby  pants, 
designed  to  sell  at  £0-27-£0-30.  The  pants 
are  all  welded  and  have  forward-facing 
legs ;  they  are  available  only  in  a 
"generous"  large  size.  An  outer  of  40  con- 
tains a  mix  of  white,  blue  and  pink 
single-colour  packs,  together  with  two- 
colour  (two  white  plus  blue  or  pink)  packs 


— see  picture  p302  (Trimster  Co  Ltd, 
Bowcourt,  Westcott,  Dorking,  Surrey). 

Photographic 

For  viewing  110  slides 

Two  products  for  viewing  110  slides  have 
been  introduced  recently  by  Gnome  Photo- 
graphic Products  Ltd — a  projector  adaptor 
and  a  mains  viewer. 

The  adaptor  (£14 -88)  fits  all  current 
and  most  older  Gnome  35mm  projectors 
and  other  makes  with  a  lens  barrel  of 
outer  diameter  of  42  •5mm.  The  specifica- 
tions include  an  //3-50mm  coated  lens 
fitted  plano-convex  condenser  lens  with 
push-pull  focussing  and  the  slide  is  held 
in  the  correct  projection  plane  by  spring 
pressure.  An  alternative  to  the  horizontal 
clip  holder  is  a  circular  slide  holder  (£1-32 
for  six,  adaptor  £0  44)  which  also  takes 
ten  slides ;  a  converter  is  supplied  to  take 
Viewmaster  circular  slide-discs. 

The  mains  viewer  (£17-93)  incorporates 
a  high  quality  12  x  12cm  fresnel  lens 
screen,  an  //2-5  25mm  lens,  and  6v,  6w 
illumination  with  built-in  transformer.  The 
slides  are  focussed  by  means  of  a  knurled 
white  wheel  at  the  front  of  the  viewer 
(Gnome  Photographic  Products,  Gnome 
Corner,  Caerphilly  Road,  Cardiff). 


R^scriptbn 
specialities 


GLUTAROL  solution 

Manufacturer  Dermal  Laboratories  Ltd, 
Tatmore  Place,  Gosmore,  Hitchin,  Herts 
Description  Colourless  solution  containing 
glutaraldehyde  10  per  cent  w/v 
Indications  Topical  treatment  of  viral 
warts  apart  from  those  on  the  face  or  anal 
and  perineal  regions 

Method  of  use  Apply  to  the  wart  twice 
daily.  Pare  down  hard  skin  if  it  develops 
on  and  around  the  wart 
Precautions  Keep  away  from  eyes 
Storage  In  a  cool  place  away  from  flames 
Packs  10  ml  amber  glass  bottle  fitted  with 
spatula  (£0-69  trade) 
Issued  September  1976 
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Redoxon  winter  health 

Orange  and  lemon  flavoured  Redoxon 
tablets  are  being  marketed  in  packs  con- 
taining two  tubes  (20  tablets)  of  the  same 
flavour.  When  flavoured  variants  were 
launched,  in  January,  packs  held  a  tube  of 
each  flavour,  but  Roche  Products  Ltd, 
Broadwater  Road,  Welwyn  Garden  City, 
Herts,  believe  consumers  now  prefer  to 
purchase  the  flavour  of  their  choice.  Point 
of  sale  material  carrying  the  slogan  "winter 
health"  includes  a  new  header  board  for 
the  original  Redoxon  carousel,  counter 
display  outers  and  window  display  unit. 
During  September  bonus  terms  are  offered 
for  new  packs.  13  to  the  dozen  (on  orders 
from  2  dozen  to  1  gross)  and  14  to  the 
dozen  (for  additional  orders  after  1  gross) 
will  apply. 

Additions  to  Beecham  range 

A  Mac  Honey  Lem  carton  of  27  lozenges 
(£0  22)  has  been  introduced  by  Beecham 
Proprietaries,  Beecham  House,  Brentford, 
Middlesex  TW8  9BD.  The  Phensic  stan- 
dard size  containing  24  tablets  in  strip 
form  (£0  31)  replaces  the  previous  standard 
size  of  20  tablets. 


Aminofusin  and  Optimax  distribution 

E.  Merck  Ltd,  Four  Marks,  Alton,  Hants 
have  taken  over  from  Cambrian  Phar- 
maceuticals Ltd  the  marketing  of  Amino- 
fusin and  Optimax. 

Jacksons  febrifuge 

J.  Waterhouse  &  Co  Ltd,  Church  Street, 
Old  Square,  Ashton-Under-Lyne,  Lanes, 
are  offering  Jacksons  febrifuge,  12  priced 
as  1 1  until  the  end  of  November.  The  pro- 
motion will  be  backed  by  regular  adver- 
tising in  Manchester,  Liverpool  and  Lan- 
cashire areas,  under  the  slogan  "People 
trust  the  febrifuge"  until  the  end  of 
February  1977. 

Contact  lens  solution  offer 

Barnes-Hind  wetting  solution  for  hard 
contact  lenses  is  being  banded  with  a  free 
35ml  pocket  size  pack.  A  bonus  of  12 
(minimum  order)  as  10  is  offered  by 
Barnes-Hind  Ltd,  Holbrook  Street,  Swin- 


don, Wilts  SNl  lEN.  Hexidin,  the  storage 
and  rinsing  solution  for  soft  lenses  is  now 
available  in  a  240ml  size  (£1-54)  in 
addition  to  the  120ml. 

Personal  column  appearance 

Vademecum  mouthwash  is  being  adver- 
tised in  The  Times  persona!  column  where 
"most  likely  customers  are  more  than 
likely  looking",  say  Ang'.o-Swiss  Pharma- 
ceuticals Ltd,  19  Powis  Terrace,  London. 

Efferdent  Victoriana 

Richard  Hudnut  Ltd,  Chestnut  Avenue, 
Eastleigh,  Hants,  are  offering  three  block- 
mounts  depicting  Victorian  characters,  for 
£3-85  (saving  £2)  and  the  front  of  any 
size  carton  of  Efferdent.  Application 
leaflets  are  in  giant  size  packs  and  dis- 
pensed from  point-of-sale  material. 

Thermoplastics  closures  leaflet 

A  new  four-page  leaflet  on  their  current 
range  of  standard  thermoplastics  plugs, 
caps,  and  closures  has  been  published  by 
BXL  Cascelloid  division.  Abbey  Lane, 
Leicester  LE4  ODW. 

Free  offer  with  Haloxil 

The  Wellcome  Foundation  Ltd,  Temple 
Hill,  Dartford,  Kent  DAI  5AH,  have 
introduced  a  2-2  gallon  pack  (£68-40)  of 
Haloxil  worm  drench.  As  an  introductory 
offer  purchasers  will  receive  a  1  gallon 
pack  of  Haloxil  free  with  every  2-2  gallon 
pack  bought  up  to  the  end  of  September. 

A  new  booklet  on  sheep  dipping  is 
available  free  from  the  agricultural  divis- 
ion. The  Wellcome  Foundation  Ltd, 
Ravents  Lane,  Berkhamsted,  Herts.  The 
booklet  is  based  on  130  years  of  exper- 
ience of  Cooper  dips. 


Whot^in 
Pharmaton  Capsules 

foryoy? 

Big  Sales.  High  repeat  business.  And  super  trade-price 
discount  offers:  10%  off  £10  orders,15%  off  £15 
orders,  20%  off  £20  orders. 


Pharmaton  Capsules 

The  Swiss  combination  of  vitamins,  minerals  and  Ginseng 


More  and  more  people 
are  buying  Pharmaton 
Capsules  —  especially  with  the 
ever-increasing  number  of  European 
Pharmaton  customers  visiting 
Britain.  Of  the  top  four  multi-  ^ 
vitamin  and  mineral  products 
selling  In  the  U.K., Pharmaton  Capsules 
show  the  greatest  sales  growth. 

Make  sure  your  business  gets  the  benefit 
of  Pharmaton  Capsules.  Contact  your 
local  Vestric  branch,  or  write  to: 
Pharmaton  Information  Bureau, 
Spinney  House,  Cfiurch  Street,  Liverpool. 


SOLD  ONLY 
THROUGH  CHEMISTS 
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Vichy  Autumn  promotion 

Trial  size  skin  care  kits  (£0-75)  plus  an 
on-pack  coupon  offer  worth  20p  against  a 
subsequent  Vichy  purchase  are  available 
Irom  Vichy  (UK)  Ltd.  1  Hay  Hill,  London. 

A  selection  of  these  trial  sets  for  every 
skin  type,  containing  cleansing  milk, 
moisturiser  and  tonic  lotion,  comes  in  a 
counter-top  display  outer  with  a  supply  of 
leaflels.  A  fuh  colour  showcard  features 
the  promotion. 

From  September  20  to  the  end  of  Octo- 
ber Vichy  skin  care  preparations  will  be 
advertised  during  thirty  30-second  spots 
on  Thames  Television.  Special  showcards 
are  being  sent  to  all  accounts  in  the  area. 
The  company  says  the  last  Thames  Tele- 
vision campaign  trebled  local  sales. 

New  brush  range 

Vileda,  manufacturers  of  household  clean- 
ing cloths,  have  introduced  a  range  of 
brushes  under  the  same  Coronet.  The  range 
includes  toothbrushes,  nailbrushes,  clothes 
brushes  and  ex*ends  up  to  brooms  and 
mops.  The  brand  is  said  to  be  leader  in 
Europe  and  special  merchandising  units 
are  available  for  display.  Main  outlets  will 
be  grocery,  hardwear  and  departmental 
stores,  say  Vileda  Ltd,  Greetland,  Halifax, 
Yorks  HX4  8NJ.  Packs  in  all  lines  have 
been  designed  for  easy  access. 

Swiss  Bio-facial  boxes 

At  a  Champagne  breakfast  party  last 
week,  Mr  Alan  Giles,  managing  director 
of  Chefaro,  introduced  Swiss  Bio-facial 
to  the  Press.  Chefaro  Proprietaries  Ltd, 
Crown  House,  London  Road,  Morden, 
Surrey,  are  now  marketing  Swiss  Bio- 
facial  and,  having  already  introduced 
boxes  for  the  lotion  and  cream,  intend 
using  blue  for  their  pack  design  in  the 
near  future. 

Cutex  talking  points 

Talking  points  are  Cutex  creme  polishes 
(£0  40)  beige  buzz  and  ring-a-ling  red,  and 
opaline  colours  (£0  45)  hot  line,  plum  tone, 
purple  pip  and  ivoi^.  Cheseborough- 
Ponds  Ltd,  Victoria  Road,  London  NWIO 
6NA,  are  introducirg  a  "talking  points" 
headboard  for  the  standard  Cutex  display 
unit,  and  say  these  latest  colours  com- 
plement autumn  and  winter  fashion  trends 
for  clothes. 

Batli  additives  in  garden  watering 

Nicholas  Laboratories,  PO  box  17,  Slough 
SLl  4AU,  say  there  is  no  reason  why 
water  containing  their  bath  additives 
should  not  be  used  in  gardens.  Following 
inquiries  they  consulted  experts  who  con- 
firm that  bath  water  containing  Radox 
Salts,  liquid  Radox  Matey  and  Shower- 
fresh  is  harmless  to  plants  and  vegetables. 

ESseve  balsam  sampling 

Over  a  million  sample  bottles  of  Elseve 
balsam  are  being  distributed  in  Anglia, 
Scotland,  Wales  and  West  Television  areas, 
with  an  "extra  burst"  in  the  outer  London 
area,  by  Golden  Ltd,  18  Bruton  Street, 
London  WIA  IBX. 

Elseve  balsam  is  being  advertised  on 
Capital  Radio  this  month,  with  40  per  cent 
of  the  spots  to  be  heard  at  peak  listening 
times  between  Monday  and  Friday.  The 
commercial  is  based  on  current  television 
advertising  in  all  areas  except  London, 
emphasising  the  "uniqu&ness"  of  the  brand. 


Avocado  shampoo  economy  size 

A  new  economy  size  (200cc,  £0  56)  bottle 
of  oil  of  avocado  shampoo  has  been 
introduced  by  Rapidol  Ltd,  22  St. 
Margaret's  Road,  London  W7  2PP. 

Pears  for  dry  hair 

Pears  anticipate  increasing  their  estimated 
5  per  cent  average  share  of  the  shampoo 
market  to  7  5  per  cent  by  the  introduction 
of  a  variant  for  dry  hair,  this  month.  They 
say  the  shampoo  (80cc,  £0  27;  BOcc, 
£0  40;  250cc,  £0  69)  has  a  gentle  but 
thorough  cleaning  action  and  does  not  dry 
the  scalp  so  that  however  frequently  the 
hair  is  washed  it  "will  still  retain  its 
natural  beauty".  Of  £15  million  advertis- 
ing support  for  Pears  this  year,  £680,000 
is  being  spent  on  their  shampoo  range, 
from  Elida  Gibbs  Ltd,  PO  box  IDY,  Port- 
man  Square,  London  WIA  IDY. 

Henna  colour 

Brown  henna  hair  colouring  powder,  for 
medium  to  dark-brown  hair  and  golden 
henna  for  mid-brown,  light  brown  and 
blonds,  are  being  introduced.  Henna  Pro- 
ducts, 5  Singer  Street,  London  EC2,  say 
both  brown  and  golden  varieties  "cover 
up  to  25  per  cent  grey  hair"  and  "pepper 
and  salt"  hair  will  be  highlighted  with 
reddish  tints.  Like  red  henna  powder  they 
can  be  used  on  all  types  of  hair  as  well 
as  tinted  or  permed  hair,  and  are  in  190g 
pots  (£0  95). 

Boost  for  Scotties 

An  advertising  campaign  for  Scotties  facial 
tissues  running  to  the  end  of  the  year, 
features  in  colour  pages  in  My  Week, 
Woman's  Weekly,  Woman's  Realm, 
Woman's  Own,  Woman.  Woman  &  Home, 
Family  Circle  and  Good  Housekeeping. 
The  crumple  soft  Scotties  theme,  empha- 
sising softness,  was  used  during  a  campaign 
earlier  in  the  year,  and  it  is  now  estimated 
the  advertisements  will  be  seen  by  78  per 
cent  of  housewives.  In-store  promotions 
are  also  being  organised  to  back  up  the 
advertising  by  Bowater  Scott  Corporation 
Ltd,  Bowater  House,  68  Knightsbridge, 
London  SWIX  7LR. 

More  gold  on  Kleenex 

A  larger,  transparent  flower  motif  and 
more  use  of  gold  have  been  incorporated 
in  the  pack  design  for  Kleenex  toilet 
tissues.  Kimberly-Clark  Ltd,  Larkfield,  nr 
Maidstone,  Kent,  say  sales  rose  by  65 
per  cent  during  the  first  six  months  of 
1976  compared  to  1975. 

Continued  on  p302 
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shelves 
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Your  customers. 

But  more  important,  who's  putting 
the  Denclen  back  on  your  shelves? 

In  some  areas  of  the  country,  up  to 
20!^  of  chemists  remain  out  of 
stock  for  some  while. 

Because  Denclen  sales  are  507o  up 
this  year,  but  chemists'  stocks  aren't. 

The  public  complains  to  us,  but 
what  can  we  do  ? 

Only  ask  you,  please,  to  CHECK 
YOUR  DENCLEN  STOCK  NOW! 


"Y  V 


DENCLEN 


V  V  \ 


THE  FASTEST  GROWING 
LIQUID  DENTURE  CLEANSER 
ON  THE  MARKET 
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Baby  pants  window  sticker 

New  double-sided  window  stickers  from 
Trimster  Co  Ltd,  Portland  Road,  Dorking, 
Surrey  RH4  lEW,  have  an  amusing  way 
of  telling  the  public  about  the  quality  of 
the  Trimster  baby  pant  range.  "Trimster 
makes  the  difference"  goes  on  the  inside 
of  the  door  and  the  "We  stock  Trimster 
baby  products"  should  be  visible  through 
the  glass  on  the  outside  to  passers-by.  The 
first  side  illustrates  baby  boy  and  baby 
girl  becoming  aware  of  the  "difference" — 
but  Trimster  say  only  one  shop  in  twenty 
is  declining  to  use  the  signs. 

Growth  in  disposable  nappies  market 

Latest  independent  research  (Radio  Society 
of  Great  Britain  baby  panel)  shows  that 
the  disposable  nappy  market  recorded  a 
27  per  cent  volume  growth  for  the  latest 
three  months  (to  mid-July  1976)  over  the 
equivalent  period  last  year. 

The  growth  is  largely  attributed  to  the 
extension  to  national  distribution  of  Curity 
Snugglers  range  in  April.  Colgate-Palm- 
olive Ltd,  76  Oxford  Street,  London  WIA 
lEN,  claim  that  Snugglers  have  already 
achieved  sterling  brand  leadership  at  40 
per  cent  and  have  a  market  share  twice  the 
size  of  the  nearest  competitor,  Paddi  Pads. 
The  research  also  indicates  that  more 
mothers  are  buying  Snugglers  than  any 
other  disposable  nappy  brand.  "This  per- 
formance is  exactly  in  line  with  the  test 
market  achievement  for  Snugglers  in  the 
South,  where  introduction  of  the  brand 
doubled  the  disposable  nappy  market  and 
rapidly  gained  brand  leadership",  say 
Colgate.  They  expect  the  market  to  con- 
tinue to  grow  this  year. 

Tufty  Tails  delay 

Modo  Consumer  Products  Ltd,  Modo 
House,  Chichester  Street,  Chester  CH! 
4BP,  are  having  problems  in  supplying 
Tufty  Tails  tie-on  pants,  but  say  their 
new  nappies  can  be  used  in  existing  plastic 
pants.  Their  London  television  campaign 
will  now  start  on  October  11,  three  weeks 
later  than  originally  scheduled. 

Johnson's  boost  sales 

"Sales  trebled  in  June  over  our  normal 
sales  level  for  this  time  of  year",  say 
Johnson  &  Johnson  Ltd,  Slough,  Berks 
SLl  4EA.  Although  hot  weather  increased 
demand  for  skin-care  products  their 
£250,000  savings  code  promotion  running 
for  six  weeks  during  June  and  July, 
boosted  baby  products. 

LR/Sanitas  activity 

Until  October  31  LR/Sanitas  Ltd,  Sanitas 
House,  Stockwell  Green,  London  SW9,  are 
offering  2jp  off  Wright's  coal  tar  and 
herbal  bath  soaps.  Thecompany  is  adver- 
tising both  liquid  Gumption  and  Marigold 
housegloves  on  television.  The  "Grime- 
busters"  commercial  for  liquid  Gumption 


and  kitchen  cleaner  runs  to  November  7, 
in  Lancashire,  Trident,  Stags  and  Border 
regions.  Marigold  advertisements  will  be 
seen  in  all  areas  except  London,  South- 
ern, Ireland,  Grampian  and  the  Channel 
Islands,  until  October  12. 

Glymiel  hand  care  jelly,  is  being  pre- 
sented in  new  yellow  packs  in  two  sizes 
(56g,  £0.23  ;  85g,  £0  32). 

The  Atrixo  hand 

A  £100,000  television  campaign  for  Atrixo 
will  run  nationally,  for  eight  weeks,  from 
October  4.  The  commercial  again  features 
the  "Atrixo  talking  hand",  which  Nivea 
Toiletries  Ltd,  Hook  Rise  South,  Surbiton, 
Surrey  KT6  7LU,  believe  strengthened 
brand  leadership  over  the  past  year. 

Amplex  on  LBC 

"Business  people"  are  the  target  of  an 
Amplex  campaign  on  the  London  radio 
station  LBC,  from  September  6.  Com- 
mercials are  planned  between  6  and  10am 
and  4  and  7pm,  to  catch  commuters  listen- 
to  car  radios.  Ashe  Laboratories  Ltd, 
Kingston  Road,  Leatherhead,  Surrey,  de- 
scribe their  advertisements  as  "humorous 
with  a  tragic  undertone". 

Horlicks  book  offer 

Labels  from  promotional  packs  of  stand- 
ard, large  and  chocolate  flavoured  Horlicks 
enable  each  household  to  send  for  a 
Marguerite  Patten  cookery  book  (worth 
£0-50).  Beecham  Foods,  Brentford,  Middle- 
sex, have  timed  the  promotion  "to  coincide 
with  the  start  of  the  peak  sales  season  for 
milk  food  drinks". 

Dynamo  season 

The  Fitness  for  Football  booklet  offered 
free  by  mail  with  two  promotional  neck 
labels  from  Dynamo  is  again  available 
from  Beecham  Foods,  Beecham  House, 
Great  West  Road,  Brentford,  Middlesex. 

Dymo  addition 

Sten-C-Labl,  a  package  identification/ 
addressing  system  previously  marketed  by 
Dymo  Business  Systems  is  now  the 
responsibility  of  the  visual  systems  division, 
Dymo  Ltd,  Pier  Road,  Feltham,  Middle- 
sex TWI4  OTR. 

The  'Phiiishave'  squad 

Britain's  junior  rowing  team  in  Villach, 
Austria,  were  aided  financially  by  Philips 
Electrical  Ltd,  Century  House,  Shaftesbury 
Avenue,  London  WC2.  One  of  seven  crews 
competing  was  placed  among  the  top  six 
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and  five  among  the  top  twelve.  They  wore 
promotional  T-shirts  and  were  named  the 
"Phiiishave"  squad,  after  their  sponsors. 

Bonus  offer 

Approved  Prescripiion  Services  Ltd,  PC 
box  15,  Whitcliffe  Road.  Cleckheaton, 
West  Yorks  BD19  3BZ.  APS  vitamins  A, 
C  and  D  orange,  lemon  and  blackcurrant. 
48  as  36  tubes.  Until  October  31. 


on  TV 
next  week 

Ln — London;  M — Midlands;  Lc — Lancashire, 
Y — Yorkshire;  Sc — Scotland;  WW — Wales  ano 
West;  So — South;  NE — North-east;  A— Apglla; 
U— Ulster;  We— Westward;  B — Border; 
G — Grampian;  E — Eireann;  CI — Channel  Island 

Anadin:  All  areas 

Aquafresh:  So 

Bic:  All  except  E 

Crest:  All  except  G,  E 

Earth  Born  shampoo:  Lc 

Elseve  balsam:  All  except  Ln 

Fresh  'N'  Clean:  Y 

Gumption  liquid:  Lc,  Y,  Sc,  NE,  B,  G 

Hard  as  Nails:  M,  Lc,  So 

Harmony  hairspray:  All  areas 

Imperial  Leather  foam:  All  except  E 

Johnson's  baby  oil:  Y,  NE 

Lucozade:  Sc,  U,  We,  B,  G 

Macleans:  Y,  NE 

Majic:  All  areas 

Marigold:  All  except  Ln,  So,  U,  G,  E,  CI 

Nice  'N'  Easy:  M 

Oil  of  Ulay:  All  areas 

Pears  shampoo:  All  areas 

Signal:  All  areas 

Smitty:  All  areas 

Sunsilk  shampoo:  All  areas 

Sweetex:  All  except  WW,  We 

Vaseline  lotion:  Ln,  Y,  Sc,  So,  NE,  A,  G 


Equipment 
Water  purifier 

A  device  which  is  claimed  to  be  able  to 
turn  even  highly  polluted  river  or  pond 
water  into  clear,  bacteria-free  spa  water 
has  been  launched  by  Victoria  Industrial 
Contracts  Ltd,  HoUoway  House,  443  Hol- 
loway  Road,  London  N7.  The  Filopur 
purification  unit  comes  in  two  forms — a 
hand  version  with  syringe  pump  (£9  90) 
and  a  model  to  affix  to  a  domestic  tap 
(£18  90).  The  filter  is  based  on  asbestos 
but  silver  is  also  incorporated  for  its  bac- 
tericidal effect.  Replacement  filters  for  both 
units  are  also  available  (£2 -50). 


When  eating  is  a  miser/,  cold  sores  or  mouth  ulcers  are 
often  the  culprits.  Bonjela  is  the  ideal  treatment  for  mouth  soreness. 

It  contains  Choline  Salicylate  a  powerful,  fast  acting  analgesic 
that  soothes  away  pain.  It  also  contains  Cetalkonium  Chloride  a 
wide  spectrum  antiseptic.  As  well  as  reducing  any  secondary 
infection,  Cetalkonium  Chloride  lowers  surface  tension 
allowing  the  analgesic  quicker  access  to  the  painful  mucosa. 

In  most  cases,  Bonjela  soothes  away  pain  in  1  -3 
minutes  and  the  relief  lasts  for 
up  to  3  hours. 


That's  why  we  call  it  "J^ 

3-minute 
smile 


0 Further  information  IS  available  from: -Lloyds  Pharmaceuticals  Ltd. 
Amemberof  Reckitt&Colman  Pharmaceutical  Division,  Hull. 


Product  Licence  No;  0107.'5002 
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Shopex  to  move  from 
Brighton  next  year 


This  year  is  the  last  year  that  Shopex  will 
be  held  in  Brighton.  Next  year  the  exhibi- 
tion— Britain's  largest  for  shopfitting  and 
display  equipment — moves  to  the  National 
Exhibition  Centre  near  Birmingham  where 
nearly  twice  the  amoimt  of  space  will  be 
available.  The  change  of  venue  has  also 
prompted  the  organisers,  Westbourne  Exhi- 
bitions Ltd,  to  make  a  change  in  the  date 
to  June  12-15,  to  tie  in  with  retailers' 
major  buying  period  for  Christmas  display 
items  and  accessories. 

This  year's  exhibition  opens  at  noon  on 
Sunday,  September  19  at  the  Metropole 
Hotel,  Brighton,  and  stays  open  until  7 
pm,  an  hour  longer  than  previous  years. 
Opening  hours  for  the  other  days  are  10.30 
am  to  6  pm  on  September  20  and  21,  and 
10.30  a.m.  to  5  pm  September  22.  The 
organisers  say  the  exhibition  is  the  biggest 
ever,  with  over  150  exhibitors. 

A  bus  service  is  available  from  the 
station  to  the  exhibition  each  day.  Com- 
plimentary tickets  are  available  from  West- 
bourne  Exhibitions  Ltd,  Crown  House, 
Morden,  Surrey,  by  enclosing  a  stamped 
addressed  envelope,  or  on  the  door  by 
showing  a  business  card. 
Showrax  Ltd,  Tower  Works.  Northfleet, 
Kent,  have  taken  four  stands  at  separate 
locations  throughout  the  exhibition  to 
highlight  the  diverse  aspects  of  their  oper- 
ations and  products.  They  have  also 
designed  and  fitted  out  the  model  shop 
feature  which  this  year  is  to  be  laid  out 
as  a  confectioners,  tobacconists  and  news- 
agents shop. 

The  whole  of  one  stand  features  the 
company's  two  special  display  systems 
Focal  and  Equiplus  which  were  launched 
at  Shopex  in  1974.  Other  Showrax  stands 
feature  recent  developments  in  modular 

Showrax  Eureka  system 


shopfitting  systems  including  a  new  range 
of  backsheet  materials  and  the  matching 
Showline  range  of  counters,  cupboards, 
drawers  and  wooden  display  units.  The 
Eureka  system — the  company's  main  range 
—is  also  displayed. 

Volumatic  Ltd,  Taurus  House,  Kingfield 
Road,  Coventry,  are  showing  for  the  first 
time  their  surveillance  hemisphere.  For 
installation  on  walls  or  ceilings,  it  is  a 
half-sphere  shape  with  a  reflective  surface, 
which,  say  the  company,  gives  the  retailer 
good  all-round  vision  of  the  store  sales 
area.  In  addition,  the  range  of  limpet 
switches  and  pressure  pads  now  available 
with  the  company's  Protectalarm  loopalarm 
systems  are  being  displayed  along  with  the 
full  range  of  convex  anti-pilferage  mirrors, 
two-way  observation  mirrors  and  cash 
carrying  cases. 

\MS  (Storefitting)  Ltd,  Rex  House,  354 
Rallards  Lane,  London  NI2,  are  devoting 
the  whole  of  their  stand  to  two  new  shop- 
fitting  systems — the  M.K.  and  the  Sovel- 
line.  The  company  describe  the  M.K.  as  a 
fully  flexible  system  featuring  the  Curvella 
principle — giving  an  overall  impression  of 
curves — which  has  been  very  successful  on 
the  continent,  and  the  Sovelline  has 
become  quickly  established  throughout 
Scandinavia.  The  manufacturers,  Sovella, 
are  a  Finnish  company  whose  products 
are  said  to  be  growing  in  popularity  since 
they  were  first  introduced  in  to  Britain  two 
years  ago. 

Universal  Display  Fittings  Ltd,  314  Upper 
Street,  London  Nl,  are  due  to  exhibit  a 
range  of  free  standing  display  units  inclu- 
ding a  21  in  diameter  Perspex  dump  unit 
with  chrome  plated  frame;  dump  basket 
(17  or  21  in  in  diameter)  in  white  plastic 
coated  wire,  15  in  high  and  complete  with 
ticket  holder  on  a  long  stem;  and  a  dum- 


Universal  Display's  dump  basket 


per  unit  incorporating  four  acrylic  hemis- 
pheres. In  addition,  there  are  cube  units, 
14  x  14  x  7  in.  constructed  of  chrome  or 
brass,  which  can  be  used  for  display  or 
storage  and  assembled  in  many  ways. 
Modern  Showcases  Ltd,  Beaumont  Works, 
Sutton  Road,  St  Albans,  Herts,  have  for 
many  years  supplied  the  jewellery  industry 
with  display  units,  but  recently  have  been 
supplying  other  retail  outlets  as  well.  They 
are  showing  their  range  of  showcases 
manufactured  from  polished  anodised 
aluminium  which  the  company  say  can  be 
manufactured  to  any  size  or  design  and 
can  also  be  supplied  in  kit  form. 
Salescope  Displays,  3  Queen  Square,  Lan- 
caster, are  introducing  their  new  Cinchlok 
system  at  the  exhibition.  The  heart  of  the 
system  is  a  special  clamp  which  joins  two 
I  in  diameter  tubes  at  an  angle  of  90°,  but 
the  company  say  a  multiplicity  of  angles 
can  be  achieved  with  two  or  more  clamps. 
The  Cinch  Paralock  joins  two  parallel 
tubes  and  the  Cinchsert  fits  into  either 
clamp  to  allow  materials  such  as  chip- 
board or  hardboard  or  tubes  of  other  dia- 
meters to  be  joined  onto  the  system.  A 
variety  of  coloured,  chromed  and  galvan- 
ised tubes  is  also  available. 


Showcase  from  Modern  Showcases 
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Shilglade  Retail  Systems  Ltd,  Euston 
Centre,  Euston  Road,  London  NWl  3BL, 

are  showing  a  new  electronic  cash  register 
—the  Omron  Model  540. 

Functions  provided  on  the  four  depart- 
ment machine  include  date  presetting,  non- 
add  printing,  repeat  registration,  multipli- 
cation, subtraction,  change  computation, 
cash/ amount  tendered  transactions,  dis- 
count and  refund  transactions,  no  sale 
transactions,  cash  in  drawer  read-out, 
reading  of  all  department  and  transaction 
totals  and  optional  validation  printing.  In 
the  event  of  improper  registration,  erron- 
eous key  operation,  insutTicient  amount 
tendered  during  change  computation,  or 
overflow,  the  relevant  error  sign  is  dis- 
played and  an  alarm  buzzer  sounds. 

Use  of  a  magnetic  core  memory  system 
ensures  that  the  memory  is  protected  from 
the  effects  of  power  failures.  Other  feat- 
ures on  the  model  include  an  optional  ip 
function,  separate  manual  drawer  release 
lock  from  control  lock,  eight  digit  visual 
display,  and  rear  display  on  deluxe  type 
machine.  Measuring  45-8  X  30-5  X 
49- 8cm,  the  model  weighs  about  25kg. 

After  a  test  marketing  exercise  in 
London,  it  is  reported  that  Underwoods 
(Cash  Chemists)  Ltd  are  equipping  their 
stores  with  the  machines. 
D.  Geller  (Business  Equipment)  Ltd, 
15  Percy  Street,  Tottenham  Court  Road, 
London  Wl,  are  showing  their  F-50  cash 
register  which  features  high-speed  item- 
ising ;  double-sided  visual  price  indication 
and  printed  receipts  and  audit  roll;  auto- 
matic change  computation  ;  and  the  ability 
to  record  credits  or  refunds.  The  company 
claim  that  the  machine's  functional  design 
removes  the  necessity  for  frequent  costly 
servicing,   with   the  fitting   of  new  rolls 


Cinchlock  system, 
Omron  cash 
register 

requiring  only  a  few  seconds,  and  that  the 
register  costs  much  less  than  any  com- 
petitive machine. 

Decimo  Ltd,  Park  House,  96  Park  Street, 
Luton,  Beds,  are  showing  the  MA  100 
series  of  stand  alone  electronic  itemising 
cash  registers  introduced  earlier  this  year 
(C&D,  May  22,  p746).  Decimo  claim  to 
have  a  considerable  lead  time  over  other 
companies  with  the  models  and  they  expect 
sales  to  be  at  an  all-time  high  within  about 
six  months. 

Formica  Ltd,  De  La  Rue  House,  84 
Regent  Street,  London  Wl,  are  exhibiting 
their  Danum  ceiling  tiles.  Designed  for 
suspended  ceilings,  the  30  cm  squares  are 
made  from  perlite — expanded  volcanic  lava 
granules — and  are  produced  in  a  range  of 
patterns  which  are  said  to  give  an  attrac- 
tive "monolithic"  appearance.  Formica 
give  the  following  advantages  for  the  tiles: 
they  are  non-combustible,  they  will  not 
produce  smoke  or  toxic  fumes  at  any  tem- 
perature, and  they  can  be  installed  at  any 
time  during  site  progress  because  they  are 
unaffected  by  any  level  of  humidity.  The 
tiles  come  edge  processed  for  a  standard 
"Z"  metal  fixing  system  or  they  may  be 
bonded  to  suitable  substrates. 
C  &  I  Suppliers  Ltd,  6  Quarry  Street, 
Guildford,  Surrey,  are  showing  their  latest 
product,  Treadmaster  Silhouette  floor  titles. 
Produced  from  high  quality  granulated 
cork,  of  controlled  particle  size  and  den- 
sity, together  with  a  polymer  binder  and 
certain  chemical  additives,  the  company 
say  they  form  a  durable,  economic  anti- 
Formica  Danum  tile 


slip  floor  covering  which  gives  a  feeling  of 
security  and  confidence  when  walked  upon. 
Also  produced  in  sheet  form,  the  coverings 
are  available  in  a  wide  range  of  colours 
from  natural  brown  and  black  to  the 
brighter  reds,  blues  and  greens;  the  Sil- 
houette tiles  in  addition  have  a  range  of 
interchangeable  patterns. 
Dorking  Plastics  Ltd,  Station  Road,  Dork- 
ing, Surrey,  are  showing  samples  from 
their  range  of  thermoplastic  sheets  and 
have  technical  experts  on  the  stand  to 
advise  on  the  suitability  of  materials  for 
particular  applications.  In  addition  there 
is  an  exhibit  where  visitors  can  prove  for 
themselves  the  strength  of  polycarbonate 
materials. 

Iris  Lighting  Ltd,  Brick  Knoll  Park,  Ashley 
Road,  St  Albans,  Herts,  are  showing  a 
new  range  of  miniature  track  and  display 
light  fittings  under  the  Minolita  name. 
Made  in  France,  the  fittings  incorporate 
an  unusual  support  system — a  special  con- 
nector providing  both  a  mechanical  and 
electrical  connection — which  enables  them 
to  be  used  in  any  one  of  six  modes. 

In  the  design  of  the  range  the  concept 
has  been  to  produce  smaller  units  than 
competitive  products  but  which  remain 
efficient.  The  majority  of  the  fittings  use 
Irisol  or  Minisol  reflector  lamps  of  up  to 
lOOw  while,  for  more  specialist  applica- 
tions, two  fittings  are  designed  for  use  with 
low  voltage  lamps  and  a  third  employs  a 
250w  mains  voltage  tungsten  halogen 
lamp.  The  total  range  consists  of  12  fittings 
in  green,  yellow,  pearl,  matt  black,  chro- 
mium, brushed  aluminium  and  anodised 
bronze  finishes,  all  designed  for  use  in 
association  with  the  Nokia  track  system 
supplied  by  several  companies  in  the  UK. 
Speedsign  Ltd,  21  Cambridge  Grove, 
Hove,  Sussex,  are  showing  a  six  part  poster 
kit  which  they  claim  will  write  on  any 
surface  from  paper  to  glass  or  plastics; 
they  add  that  total  amateurs  can  pick  up 
how  to  use  the  system  in  five  minutes.  The 
kit  has  a  capacity  of  about  2,000  posters 
before  the  ink  needs  reordering. 
Showcard  Systems  Engineering  Ltd,  4 
Station  Road,  Letchworth,  Herts,  in  com- 
bination with  Lynester  Products,  are  show- 
ing their  combined  products  which  include 
showcard  and  poster  printing  machines, 
Perspex  poster  and  ticket  holders,  illumi- 

Continued  on  p309 
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THINKOF 
ABRANDLEADER 

A  brand  leader. 

We  introduced  the  Redoxon  Ig  effervescent 
plain  tablet  in  1958.  It  has  remained  the  brand 
leader  in  the  vitamin  C  market 

Double  it. 

Redoxon  Ig  effervescent  flavours  (orange  and 
lemon  double  pack)  were  launched  in 
January  1976.  The  market  immediately 
jumped  by  over  30%  and  Redoxon  increased 
its  £  share  in  this  continually  expanding  market] 

The  flavours  now  represent  over  30%  of 
purc/tases  in  the  vitamin  C  market 

Redoxon  has  found  new  purchasers,  the 
flavours  are  attracting  previous  purchasers  of 
other  vitamin  tablets  and  flavoured  health 
drinks  (andhave  you  noticed  that  the  plain 
IgRedoxon  is  selling  as  well  as  ever!). 
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THEN  DOUBLE  IT. 


And  double  it  again. 

Roche  now  introduce  new  packs  to  ensure  even 
greater  Redoxon  sales  this  winter  Having  created 
a  high  demand  for  both  orange  and  lemon 
flavours  we  have  introduced  the  single- 
flavour  pack. 

Now  your  customers  can  choose  their 
favourite  flavour  and  still  enjoy  the  4p  discount 
on  two  single  tubes. 

In  addition  to  the  bright,  eye-catching  new 
pack,  a  whole  range  of  new  display  material  is 
available  and  with  the  September  bonus  terms, 
Redoxon  will  make  your  winter  even  more 
profitable. 


LEMON  FLAVOUR 


ORDER  NOW! 

For  September  only  the  bonus  offer  of  13  to  the 
dozen  (on  orders  from  2  dozen  to  1  gross)  and  14 
to  the  dozen  (for  additional  orders  after  1  gross) 
will  apply.  Ring  John  Heywood  now  on 
01-935  5566  or  ask  your  Roche 
Representative  for  details  and 
display  material. 


Redoxon 


LEMON 

FLAVOUR 


vrrAMN  c 


VITAMI  m 


t\Btl  IS 


Each  tablet 
contains  Igran*; 
ofVitajtiunC 


Roche  Products  Limited,  PO  Box  2LE 
15  Manchester  Square  London  W1A2LE 

Redoxon  is  a  trade  mark 


J720046/976 
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wJiettier  to  order 
Lastolita-have  a  quick 
mord  with  your  wife^ 


Lastolita  tights  and  stockings  are 
the  most  attractive  support  wear  a 
woman  can  have  -  and  that's  very 
important  if  she  has  varicose  veins, 
leg  troubles,  or  if  she's  expecting  a 
baby. 


Lastolita  maternity  tights  have  a 
unique  fishnet  elastic  support  panel 
to  give  legs  and  tummy  continual 
support. 

Together  with  Lastolita  light- 
weight tights  and  stockings  they 
make  every  woman  feel  comfortable 
. . .  and  beautifully  fashionable. 
A  convenient  display  unit  is 
available  to  keep  sales  moving  fast. 
Full  details  from  your 
Lastonet  Rep;  or  write  to 
Lastonet  Products  Limited, 
Redruth,  Cornwall. 


^^^^ 


Lxistonet  Roducts  Ltd. 
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Price  cutting  failed  to  draw 
customers  -  but  a  refit  did 
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Shopex  preview 


Continued  from  p305 


ated  sign  boxes,  and  a  new  range  of 
crylic  extrusions  which  are  available  in 
ver  600  standard  profiles, 
iraphex  Industrial  Art  Ltd,  51  Lisson 
Irove,  London  NWl,  are  exhibiting  their 
ill  range  of  display  letters  and  purpose 
mde  Perspex  display  units  and  dispensers. 
Tie  company  can  provide  lettering  cut 
rom  a  dozen  different  materials  and 
hoice  of  80  standard  typefaces  with,  in 
lany  cases,  a  variety  of  different  finishes, 
'he  Gresham  Sign  Co  Ltd,  3  Foster 
Itreet,  Maidstone,  Kent,  have  developed  a 
emovable  vehicle  sign  which  incorporates 
onventional  screen  printed  adhesives  with 
lagnetic  blanks.  The  company,  who  offer 
,  complete  service  from  design  to  erection 
if  signs,  are  also  showing  their  range  of 
nterior  and  exterior  illuminated  and  non- 
lluminated  signs,  projecting  signs,  vehicle 
jigns  and  promotional  materials.  With  a 
I'iew  to  offering  an  improved  service  in 
ihe  supply  of  aluminium  projecting  and 
iascia  sign  boxes  to  customers  in  the 
iouth  of  England,  Gresham  have  been 
ippointed  fabricators  to  Universal  Extru- 
ions  Ltd;  the  sign  boxes  can  be  supplied 
IS  a  complete  unit  or  in  kit  form. 

Smoke  and  heat  detector 

rhe  latest  addition  to  the  range  of  fire 
)rotection  equipment  marketed  by  Nu- 
iwift  International  Ltd,  EUand,  West 
Yorkshire  HX5  9DS,  is  an  early  warning 
moke  and  heat  detector,  model  7575. 

The  unit  is  designed  to  give  warning  in 
he  first  stage  of  fire,  when  the  only  evi- 
lence  is  tiny  invisible  particles  of  combus- 
ion.  It  detects  these  particles  by  means  of 
n  ionisation  chamber,  which  continuously 
amples  the  surrounding  air.  When  pro- 
lucts  of  combustion  enter  its  sensing  field, 
m  electrical  current  is  disturbed,  and  the 
init's  alarm  horn  begins  to  sound  a  warn- 
ng.  The  unit  is  also  equipped  with  a  heat 
letector  which  will  trigger  the  alarm  horn 
vhen  the  temperature  reaches  57 °C. 

It  is  recommended  that  the  detector 
hould  be  located  on  the  ceiling,  as  close 
0  the  centre  of  the  room  as  possible,  but 
n  a  reasonably  accessible  position.  Maxi- 
num  projection  is  2  in,  while  the  width 
icross  the  corners  is  9i  in.  For  increased 
irotection,  two  units  can  be  interconnected. 


Having  successfully  refitted  his  original 
pharmacy  in  the  main  market  sqiiare  of 
Wisbech,  Cambridgeshire,  Mr  G.  F. 
Tomlinson  again  turned  to  Olney  Brothers 
Ltd,  Berkhamsted,  and  their  Interplan 
System  80,  for  his  branch  at  98  Norfolk 
Street.  However,  this  branch  presented 
different  problems. 

It  was  originally  fitted  with  mahogany 
traditional  fittings  of  high  quality  (in  fact 
antique)  and  set  in  a  building  of  old-world 
charm  and  character.  Mr  Tomlinson  was 
thus  unsure  of  his  requirements,  although 
positive  of  his  aim.  He  certainly  did  not 
wish  to  spoil  the  professional  image  nor 
the  character  of  the  premises,  which  have 
a  county  town  tradition. 

The  shop  front,  whilst  of  open-backed 
style,  suited  the  building  and  area  well. 
Being  of  round,  polished  mahogany,  no 
replacement  was  contemplated  nor  neces- 
sary ;  the  interior  ceiling,  typically  of  such 
buildings  is  very  low  (approximately  8ft). 
However,  experience  from  the  previous  re- 
fit told  Mr  Tomlinson  that  in  order  to 
increase  counter  sales  a  more  radical 
approach  was  vital. 

Olney's  solution  utilising  Interplan  Sys- 
tem 80.  was  to  have  open  shelves  planned 
in  with  showcases,  cupboards  and  drawers, 
with  full  use  of  mid-shop  units  linked  to 
the  main  wall  displays  by  means  of  cross- 
pelmet  links  to  form  attractive  archways, 
providing  secure  retail  environmental  sales 
and  display  areas.  The  cupboards,  drawers 
and  showcases,  together  with  some  of  the 
shelves,  were  finished  in  polished  mahog- 
any— as  were  all  the  pelmets. 

Interest  around  the  pelmets  is  achieved 
with  the  use  of  mixed  deep  styles  selected 


from  Olney's  range  of  standard  styles  and 
finishes — more  than  any  other  system 
currently  made  in  Britain,  they  claim.  One 
pelmet  style  forms  the  links  to — as  well  as 
the  arches  of — the  mid-shops.  The  fronts, 
whilst  of  attractive  polished  mahogany, 
are  plain  due  to  the  low  height  of  the 
ceiling.  Had  the  ceiling  been  higher  plaited 
mouldings  would  have  been  located  to  the 
fronts  adding  extra  interest,  say  Olney. 

White  finish 

To  reduce  what  would  have  been  an 
"overpowering  drabness",  many  of  the 
shelves  and  showcases  are  finished  in  white 
Melamine  blending  well  within  the  lay- 
out. The  backs  are  all  white ;  other  colours 
were  considered  but  rejected  because  of 
the  small  size  of  the  sales  area. 

The  layout  creates  interest  and  opens 
up  large  shelf  areas  to  open  self-selection 
and  impulse  sales  whilst  retaining  much 
of  the  traditional  and  professional  image. 

The  final  touch  was  loose-laid  carpet 
tiles  to  the  whole  of  the  sales  area.  This 
completes  a  secure  feeling  that  is  often  lost 
when  "cold"  plastic  coverings  are  used.  A 
quick  turn-round  of  worn  or  dirty  tiles 
helps  retain  a  fresh  look  to  the  floor 
although  more  heavy  dirt  can  be  easily 
washed  off  and  dried  over-night. 

Mr  Tomlinson  reports  that  customers 
are  drawn  "as  if  magnetised"  through  the 
arches  and  thus  into  "secure"  selling  areas 
around  the  mid-shop  units.  The  profes- 
sional image  and  original  atmosphere  are 
not  lost  although  transformed.  He  says: 
"Takings  are  up  very  satisfactorily.  I  tried 
price  cutting  but  that  did  not  work.  The 
refit  has  done  the  trick." 


A  view  of  the  shop  when  the  refit  was  complete 
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A  MASSIVE  AUTUMN 
TV  CAMPAIGN 

Starting  September  30th 

Buy  BiC  Razors  Now 
and  get  the  product  your 
customers  are  asking  for! 


What^initfofYOu? 

The  more  YOU  buY 
the  cheaper  theY  are! 


Full  trade  price 


Sell  at 


£5.55  for  50  packs  of  3j£ft00  (18p  for  3} 

Make  £278  (50%  profit) 
Plus  generous  quantitY  discounts!! 

Ring  Biro  BiC  Now — 01-965  4060  or  fill  in  coupon  for  your  direct  order! 


-^(M^  RAZOR  ORDER  FORM 

Please  send  me  as  quickly  as  possible  my  order  for  BiC  Razors,      Park  Royal 
my  cheque  is  enclosed  for   London  N WiO  7SG 


Biro  BiC  Limited 
Whitby  Avenue 


Name. 


Address 


Bankers  Name  and  Address  _ 
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Queen  Mother 
to  open  the 
new  HQ 


The  Queen  Mother  is  to  perform  the 
official  opening  of  the  Pharmaceutical 
Society's  new  Lambeth  headquarters  next 
Spring.  The  Society's  staff  moved  into  the 
new  premises  last  weekend. 

Purpose-designed  by  the  architect  David 
Hodges,  the  imposing  five-storey  Lambeth 
building  is  claimed  to  be  one  of  the  most 
up-to-date  in  London,  and  is  in  sharp 
contrast  to  17  Bloomsbury  Square  where 
the  Society  has  been  housed  for  the  past 
135  years  and  where  many  of  the  ceilings 
and  the  stucco  were  believed  to  have  been 
designed  by  John  Nash. 

The  Society  financed  the  building  of  the 
new  headquarters,  overlooking  Lambeth 
Palace,  by  selling  the  old  one  to  the 
Department  of  the  Environment.  The  move 
was  forced  on  the  Society  by  the  Govern- 
ment's intention  to  use  the  Bloomsbury 
Square  site  for  the  British  Library  scheme. 

Over  the  years  the  Government  has  in 
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A  removal  van  arriving  at  the  Pharmaceu- 
tical Society's  new  headquarters  in 
Lambeth  during  last  week's  move 

fact  changed  its  mind  several  times  about 
its  need  for  17  Bloomsbury  Square,  and  it 
is  still  not  certain  what  will  happen.  In 
view  of  the  Government's  indecision,  the 
Society  felt  it  necessary  to  go  ahead  with 
the  purchase  of  the  Lambeth  site. 


Philips  produce  15  million  Philishaves 


Philips  are  claiming  48  per  cent  of  the 
dry  shaver  market — around  1-5  million 
units  in  1975 — for  their  Philishave  range 
of  seven  razor  models.  This  month  the 
production  of  their  15  millionth  Phili- 
shave has  coincided  with  the  10  millionth 
Philishave  sale  in  the  UK. 

The  director  of  Philips  electrical  appli- 
ances division,  Mr  Geoffrey  Hoddinott, 
says  "'Philishave  continues  to  dominate  the 
UK  market  and  we  have  nearly  double 
the  market  share  of  our  nearest  competi- 
tors. This  can  only  be  achieved  success- 
fully against  the  background  of  the  most 
rigorous  research  and  development." 

Philips'  first  Philishave  was  launched  in 
1949,   double-floating   heads   were  intro- 


duced in  1957  and  the  three-head  design 
in  the  1960s.  The  "Philishave  90  Super" 
introduced  in  1972,  has  50  per  cent  more 
slots  incorporated  in  the  head  design  and 
four  of  Philips  current  range  have  three 
Super  90  rotary  heads  with  the  new  12- 
blade  cutter.  All  seven  models  available 
have  been  restyled  to  include  recessed 
controls,  an  easier  to  hold  design  and 
increased  pressure  between  cutter  blade 
and  cutter  guard. 

Philips  launched  the  new  range  this 
year  with  "the  largest  promotional  budget 
ever  put  behind  electric  shavers  in  this 
country"  and  are  continuing  Iheir  "heavy- 
weight" promotion,  including  television 
advertising,  into  next  year. 


A  1949  single- 
headed  Philishave 
and  the  Philishave 
de  Luxe  from  this 
year's  range.  The 
1949  model's 
"egg"  shape  was 
created  to  fit 
comfortably  into 
the  hand  and 
established  a 
characteristic 
design  which  has 
remained 
consistent  to  the 
present  day 


Books 


Office  Planner 

A4  Publications  Ltd,  25  High  Street, 
Edenbridge.  11f  x  S^in.  Pp  400.  £7-50. 
This  new  reference  annual  is  intended  for 
all  concerned  with  the  efficient  setting  up 
and  administration  of  offices.  It  is  divided 
into  two  main  sections,  the  first  compris- 
ing a  series  of  13  articles  by  well-known 
authorities  dealing  with  such  subjects  as 
the  choice  of  location  ;  the  choice,  acqui- 
sition and  planning  of  office  space ;  office 
administration ;  fitting  out  and  staffing 
the  office ;  and  design  services.  Each 
article  has  a  bibliography  of  relevant 
publications. 

The  second  section  is  concerned  with 
furniture  and  equipment  for  offices,  and 
covers  18  product  groups  including  com- 
munication systems,  office  machines,  cater- 
ing facilities,  fire  protection,  stationery, 
furniture,  partitions,  lighting,  security, 
carpeting,  maintenance,  hygiene,  environ- 
luental  control,  filing  and  storage  systems, 
curtains  and  wallcoverings.  Each  product 
group  is  dealt  with  in  a  separate  article 
describing  the  essential  requirements  and 
providing  guidance  to  selection  and  specifi- 
cation. This  is  followed  by  a  comprehen- 
sive list  of  relevant  manufacturers  and 
suppliers,  with  an  analysis  of  their  pro- 
ducts. Altogether,  the  products  of  about 
2,300  companies  are  included,  and  the 
book  ends  with  an  index  of  addresses, 
telephone  numbers,  etc. 

While  the  book  is  slanted  towards  the 
needs  of  offices,  much  of  its  subject  matter 
is  of  wider  interest.  For  example,  the  chap- 
ters dealing  with  company  formation,  legal 
considerations,  marketing,  and  the  statu- 
tory implications  of  moving  into  new 
premises  are  applicable  to  any  type  of 
business.  Many  of  the  products  in  the 
manufacturers'  section  also  have  direct 
application  in  other  premises  such  as 
shops,  factories  and  warehouses,  though 
special  models  may  be  produced  for  these 
purposes  by  the  same  companies. 


Philips  pay 

Last  week  Philishave  achieved  a  unique 
We  would  therefore  like  to  show  our 


15,000,000th  Philishave 

Philips  are  the  largest  manufacturers  of  electric 
shavers  in  the  world.  One  of  the  major  Philishave 
factories  in  the  v^orld  supplying  both  the  Home  and 
Export  markets,  is  the  factory  at  Hamilton,  Scotland. 
And  last  week  Hamilton  produced  their  15,000,000th 
Philishave. 

:      At  Hamilton,  we  are  all  proud  to  be  associated  with 
this  unique  achievement,  and  wish  to  express  our  thanks 
to  all  our  colleagues  in  the  trade.  Without  your  support 
and  effort  over  the  years  the  making  of  this  success 
stor)^  would  not  have  been  possible. 


Philips  Hamilton 
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PHILIPS 


tribute  to  you 

double  in  its  long  and  successful  history, 
appreciation  to  all  our  Philisliave  customers. 


10,000,000th  Philishave 

In  1949  we  sold  5,000  shavers.  In  1975  we  sold 
over  700,000.  Last  week  the  Electrical  Appliances 
Division  of  Philips  sold  its  10,000,000th  Philishave  in 
the  United  Kingdom,  reinforcing  Philips  as  the  clear 
Drand  leaders  in  the  dry  shaver  market. 

Originally  we  had  intended  to  mark  the  occasion 
with  a  special  presentation  to  the  customer  buying  the 
10,000,000th  Philishave.  However,  in  view  of  the  loyal 
support  given  by  all  of  our  friends  in  the  trade  over 
the  past  26  years,  this  would  have  been  wrong. 

So.  we  decided  to  commemorate  the  occasion  with 
this  announcement  to  say  a  special  "thank  you"  for  your 
invaluable  support  in  the  past.  We  wish  you  a  very 
successful  Philishave  1976. 

Electrical  Appliances  Division 
Philips  Electrical  Limited. 


Simply  years  ahead. 


The  Professional. 


DENTURE  CLEANSE^^^-- ■■■^^^^ 


1  ui 


Exclusive  Chemist 
Distribution 

Valdent  is  to  be  distributed  exclusively  through 
chemists. The  Valdent  system  can  be  obtained 
through  your  usual  wholesaler,  or  Vestric  whose 
representatives  will  be  supplying  further 
information.  Backed  by  you  and  the  dentist, 
Valdent  is  the  professional  denture  cleanser  you 
can  confidently  recommend  to  your  customers. 


o 

Valdent 

INTRODUCED  AFTER  SUCCESSFUL  DENTIST  TRIALS. 


Introduced  after 
successful  dentist  trials 

Valdent  is  a  new  two  stage  powder  treatment 
for  the  effective  removal  of  calculus  (tartar) 
and  heavy  stains  from  dentures.  Added  to 
water,  stage  1  provides  a  low  pH  steeper  and 

sidge  2  provides  neutralising  and  freshening 

ingredients. 

Dentists  selected  at  random  from  all  over  the 
country  have  assessed  the  performance  of 
the  Valdent  System,  hi  their  trials  it  proved 
to  be  extremely  efficient.  It  removed  even 

the  most  tenacious  calculus  (tartar)  and 

stubborn  stains. 


J 


Extensive  Product 
Launch 

Valdent  is  now  being  extensively  launched  by 
means  of  a  press  campaign  to  the  dental 
profession  and  heavy  sampling.  Every  dentist  is 
being  offered  samples  of  Valdent  which  they  can 
use  in  their  own  surgeries  and  give  to  their 
patients  for  home  trial,  with  the  news  that  their 
local  chemist  is  stocking  Valdent.  That  means  a 
lot  of  customers  will  have  already  used  the 
system,  and  they'll  come  to  you  for  more. 
For  very  little  shelf  space  you  can  order  enough 
Valdent  to  cope  with  the  demand. 


Reckitt  Denture  Care  Laboratories,  Dansom  Lane,  Hull  HU8  7DS. 
Main  Distributors:  Vestric  Limited,  Runcorn,  Cheshire. 


Yardiey  prices 

Re  Yardley's  spokesman's  reply  to  my 
letter  (last  week,  p284)  it  is  so  fatuous,  we 
are  surely  not  expected  to  take  it  seriously. 
I  also  bought  item  3568  in  Khadine, 
Shanida  and  Flair  in  another  cut-price 
outlet  in  a  different  town  for  £0  50 — the 
packaging  is  in  "mint"  condition  and 
would  appear  to  have  travelled  no  further 
than  from  a  warehouse  to  the  point  of 
sale.  We  have  since  learned  that  these 
items  are  currently  available  from  a 
toiletries  cash  and  carry  warehouse  which 
sells  to  retailers,  the  general  public,  to 
anyone,  in  fact,  who  has  the  money.  My 
partner  recently  visited  this  place  where 
he  received  the  impression  that  Yardley's 
goods  came  directly  from  Yardiey  and  was 
actually  assured  that  further  supplies  were 
expected  "at  any  time". 

Will  Yardiey  now  give  their  "agencies"(!) 
full  credit  for  Cougar  toiletries,  2nd  nature 
complete  make-up,  foam  and  creme  bath 
fragrances  and  can  they  assure  us  that 
their  Y-range  will  not  be  the  next  item  to 
appear  on  the  market  stalls?  I  doubt  it. 

Catherine  Holmes 
Crail,  Fife 

What  the  computer  knows 

I  read  with  interest  the  recent  reports 
about  the  Vestric  "Vantage"  programme 
and  I  could  not  help  feelmg  uneasy  about 
that  part  of  "Vantage"  that  involves  the 
storage  on  computer  of  detailed  informa- 
tion  about   independent   pharmacy  busi- 


Exercise  sandals  shown  to 
help  leg  blood  flow 

A  trial  carried  out  at  Northwxk  Park 
Hospital  and  Clinical  Research  Centre, 
Middlesex,  indicates  that  exercise  sandals 
facilitate  the  leg  blood  flow  and  may  delay 
the  development  of  varicose  problems  in 
some  patients. 

Mr  J.  D.  Lewis  and  Mr  S.  E.  Knight, 
who  presented  the  results  to  a  recent  sym- 
posium of  the  British  Association  of  Vas- 
cular Surgeons,  say:  "Walking  in  exercise 
sandals  appears  to  simulate  barefoot  walk- 
ing and  is  clearly  beneficial,  presumably 
by  enhancing  effective  muscle  action  and 
thus  reducing  venous  pressure." 

The  researchers  compared  the  effects  of 
wearing  Scholl  exercise  sandals.  Western- 
type  shoes  with  half-inch  heels  and  bare- 
foot walking  in  12  people  from  20-38  years 
of  age,  all  free  from  varicose  problems. 
They  were  divided  into  two  groups — those 
who  had  never  before  worn  exercise  san- 
dals and  those  who  had.  Each  group  was 
studied  initially  and  again  after  14  days, 
having  worn  the  exercise  sandals  during 
their  leisure    periods.    Venous  pressures 


nesses.  I  realise  that  most  of  our  suppliers 
have  computerised  accounting  systems 
these  days  and  that,  within  fairly  narrow 
limits,  this  gives  them  access  to  informa- 
tion which  their  customers  would  regard 
as  confidential.  The  Vestric  programme 
however  seems  to  go  much  further  than 
this,  and  1  wonder  whether  Vestric  mem- 
bers have  considered  all  the  implications. 

Vestric  is  the  subsidiary  of  a  large  pub- 
lic corporation.  The  Vestric  management 
thus  has  allegiances  other  than  to  retail 
pharmacy  ie  to  its  parent  company  and  to 
that  company's  shareholders.  So  far  as  I 
am  aware,  Vestric  has  no  direct  or  indirect 
proprietorial  interest  in  retail  pharmacy  at 
present,  but  computer  files  are  permanent 
and  who  knows  what  the  future  may  bring? 

Whilst  I  feel  that  Vestric  are  offering  a 
genuine  and  useful  service,  anyone  giving 
such  detailed  and  confidential  information 
should  be  well  aware  that  it  no  longer 
becomes  within  their  ability  to  decide  what 
happens  to  it  at  any  future  time. 

C.  Brower 
Portslade,  Sussex 

Incomplete  scripts 

The  Department  of  Health  has  repeated 
its  warning  that  failure  to  comply  with  the 
bureaucratic  instructions  on  endorsing 
incomplete  prescriptions  will  result  in 
delay  in  payment.  As  this  is  "after  discus- 
sion v/ith  representatives  of  the  professions 
concerned"  it  is  apparent  that  our  elected 
representatives  have  sold  us  up  the  river 
yet  again. 

Incomplete  prescriptions  are  the  sole 
responsibility  of  the  prescriber.  The  phar- 
macist is  a  responsible  professional  man, 
and  his  unsupported  endorsement  must  be 
accepted.  The  alternative,  as  directed  in 
FPN  114  involves  (a)  At  least  two  tele- 
phone calls;  (b)  at  least  postage  one  way; 
(c)  usually  more  time  than  is  required  to 
dispense  the  prescription. 

I  therefore  suggest  that  our  representa- 
tives insist  (repeat  insist)  that  compliance 


were  measured  at  rest  and  while  walking 
on  a  level  treadmill. 

Initial  tests  showed  that  those  who  had 
worn  exercise  sandals  habitually  had  sig- 
nificantly lower  venous  pressure  when 
walking  in  the  sandals  than  when  wearing 
normal  shoes.  In  those  who  had  never 
worn  exercise  sandals  before  the  pressures 
were  the  same,  whether  barefoot,  in  shoes, 
or  wearing  exercise  sandals.  However,  14 
days  later,  those  who  had  never  worn 
exercise  sandals  before  showed  significantly 
lower  exercise  venous  pressure  in  sandals 
compared  with  those  in  shoes.  The  initial 
results  were  maintained  among  the 
habitual  wearers. 

A  group  of  patients  suffering  from 
venous  hypertension  showed  a  significant 
fall  in  venous  pressure  when  walking  in 
exercise  sandals,  compared  with  when 
walking  either  barefoot  or  in  shoes.  The 
research  team  state  that  the  relationship 
of  these  findings  to  the  aetiology  of  vari- 
cose veins  is  speculative  but  may,  in  part, 
explain  the  world  geographical  distribution 
of  the  condition  which  is  more  common 
in  Western  countries  than  in  more  primi- 
tive communities.  The  survey  is  continuing 
to  assess  the  long-term  effects  on  venous 
pressure. 
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with  these  onerous  and  grossly  unjust 
directives  shall  be  recompensed  by  all  pre- 
scriptions requiring  such  attention  attract- 
ing a  double  dispensing  fee  (to  compensate 
in  part  for  the  professional  time  expended) 
plus  15p  towards  the  cost  of  telephone 
calls  and  postage. 

It  would  be  quite  appropriate  for  the 
Department  of  Health  to  recover  this 
amount  from  the  prescriber  concerned. 

C.  R.  Thewlis 
Great  Broughton 
Middlesbrough,  Cleveland 

Herhal  remedies 

In  answer  to  Mr  Kingscote  of  Modern 
Health  Products  Ltd  (August  28,  p244), 
medicines  should  only  be  sold  by  phar- 
macists. The  medicines  sold  by  pharmacists 
should  be  demonstrated  to  be  pharmaco- 
logically and  clinically  sound  by  estab- 
lished modern  methods ;  they  should  be 
sold  for  the  specific  purpose  of  alleviating 
illness,  or  curing  the  illness  if  possible. 
Some  medicines  are  sold  to  prevent  illness. 
The  standards  laid  down  should  be  those 
generally  accepted. 

Medicines  should  not  be  described  in 
emotive  terms,  as  is  the  case  in  most 
"health  food"  products,  which  I  suspect 
have  no  basis  for  any  of  their  claims. 
The  pharmacist  is  trained  to  understand 
and  appreciate  the  value  of  medicines,  and 
this  training  is  designed  to  help  persons 
who  are  ill.  We  should  not  take  advantage 
of  neurotics  by  selling  them  worthless, 
ineffective  "cures". 

I  would  suspect  when  pharmacists  have 
a  monopoly  in  the  sales  of  drugs,  that  most 
remedies  sold  in  "health  food"  establish- 
ments would  fail  to  produce  evidence  of 
clinical  and  pharmacological  efficacy,  and 
would  disappear  without  trace. 

If  however,  you  could  surprise  us  with 
more  effective  remedies  than  we  already 
have,  then  well  and  good.  They  would  be 
most  welcome. 

"Geraint  Davies" 

Sutton,  Surrey 

SA  pharmacies  to  play 
civil  defence  role 

South  African  pharmacies  are  backing  a 
scheme  in  which  they  would  become  civil 
defence  recruiting  depots,  centres  for  civil 
defence  information  and  first-aid  stations. 
According  to  a  South  African  pharmacy 
journal,  the  1,500  members  of  the  Retail 
Chemists  and  Druggists  Association  will 
be  asked  to  provide  free  window  and  shop 
space  for  civil  defence  posters,  displays 
and  a  bulletin  board.  Johannesburg's 
mayor  is  reported  as  urging  pharmacists 
to  take  part  in  community  activities. 

Chinese  delivery  service 

According  to  Chinese  newspapers  reaching 
the  West,  chemists  in  Peking  have  organ- 
ised a  cycling  brigade  to  ensure  that  the 
people  get  all  the  prescriptions  and  medi- 
cines they  need.  "This  will  enable  them  to 
follow  our  glorious  Chairman's  demands 
that  politics  and  produc*ion  must  come 
first  in  all  things,"  said  a  spokesman. 
Special  brigades  are  formed  to  discuss 
politics  first,  production  second,  and 
thirdly  to  look  after  the  people  in  any 
troubles  they  have. 
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Five  main  effects  of  NPU 
becoming  'Association  Ltd' 


The  effects  on  National  Pharmaceutical 
Union  members  of  the  proposed  changes 
in  the  Union's  constitution  (last  week, 
p625)  have  now  been  spelled  out  by  the 
Executive  Committee.  Five  major  points, 
resulting  from  replacement  of  the  NPU 
rules  by  a  memorandum  and  articles  of 
association  of  a  company,  are  said  to  be: 

□  New  name :  '"National  Pharmaceutical 
Association  Limited". 

□  Limited  liability:  £1  per  member 
maximum. 

n  Executive  Committee  re-named : 
"Board  of  Management" 

□  Fuller  descriptions  of  election  and 
voting  procedures. 

□  New  disciplinary  procedure. 

A  notice  concerning  the  changes  was 
being  sent  to  NPU  members  this  week 
together  with  a  form  of  agreement  on 
which  members  are  asked  to  signify  their 
willingness  to  continue  their  membership 
following  the  transfer.  Assent  by  mem- 
bers at  this  stage  is  subject  to  effect  being 
given  at  a  special  general  meeting  to  be 
held  in  October.  A  notice  calling  the 
meeting  and  stating  the  resolutions  to  be 
discussed  will  be  sent  to  members  at  the 
end  of  September. 

Counsel  surprised 

Commenting  on  the  incorporation  pro- 
posals, Mr  J.  Wright,  NPU  secretary  says : 
"If  a  body  such  as  the  NPU  were  being 
formed  for  the  first  time  today,  no-one 
would  consider  any  other  form  of  associa- 
tion than  a  company  limited  by  guarantee. 
Indeed,  when  we  sought  advice  from  coun- 
sel on  the  drafting  of  the  new  'rules',  he 
was  surprised  that  a  trade  association  as 
large  and  complex  as  the  NPU  had  been 
able  to  operate  so  effectively  as  an  un- 
incorporated body  for  so  long. 

"Most  of  the  rule  changes  are  a  'tidying 
up'  of  the  existing  rules  or,  as  in  the  case 
ot  election  and  voting  procedures,  to  give 
formal  acknowledgment  to  what  actually 
happens ;  there  will  be  no  changes  in  prac- 
tice. The  new  name  will  avoid  much  con- 
fusion, especially  in  our  public  relations 
work  and  our  dealings  with  Government 
departments  and  other  organisations.  We 
have  been  aware  of  a  desire  amongst  mem- 
bers for  a  change,  certainly  of  title,  be- 
cause the  NPU  is  not  a  'union'  in  the 
normally  accepted  sense. 

"The  NPU  rules  have  been  changed  only 
in  minor  ways  since  they  were  first  drawn 
up  in  1921.  The  improvements  now  pro- 
posed will,  if  accepted,  reflect  changes  that 
have  taken  place  in  recent  years  in  the 
operation  of  representative  organisations 
and  legislation,  etc,  applicable  to  them". 

The  notice  to  members  gives  two  main 
reasons  for  the  changes.  First,  there  will 
be  significant  savings  in  that  full  advantage 
can  be  taken  of  the  tax  exemptions  appli- 
cable to  the  payment  of  dividends  between 


associated  companies,  such  as  "NPA"  and 
NPU  Ltd  (the  Union's  trading  company). 
"This  will  be  of  direct  financial  benefit  to 
the  Union  and,  hence,  to  all  members." 
Second,  the  new  company  will  be  able 
directly  to  handle  sales,  purchases,  invest- 
ments and  other  contracts,  and  will  be 
able  to  own  its  property  without  the  need 
to  appoint  trustees. 

The  existing  NPU  constitution  and  rules 
are  to  be  replaced  by  the  memorandum 
and  articles  of  association  of  the  new  com- 
pany. The  new  "rules"  are  more  extensive 
"but  there  are  few  changes  of  substance." 
Most  of  the  changes  are  additions  recom- 
mended by  counsel  "to  reflect  current 
practice  and  to  meet  the  requirements  of 
modern  company  law  and  labour  legisla- 
tion (*he  NPU  is,  amongst  other  things, 
an  'employers'  association')." 

The  objects  of  the  NPA  will  be  the 
same  as  those  listed  in  the  existing  rules: 
to  protect  and  advance  the  interests  of 
retail  pharmacists,  to  regulate  wages  and 
conditions  of  employment,  to  secure  rep- 
resentation of  retail  pharmacists  wherever 
necessary,  to  maintain  employment  and 
locum  registers,  to  advise  retail  pharma- 
cists on  business  and  financial  matters,  to 
act  as  a  credit  reference  agency,  to  run  a 
clearing  house,  to  keep  retail  pharmacists 
informed  about  changes  in  the  law  and  to 
do  whatever  may  be  necessary  to  further 
the  principal  objects  by  way  of  dealing  in 
property,  borrowing,  lending  or  investing 
money,  etc. 

TTie  memorandum  also  provides  that 
members  shall  not  be  entitled  directly  to 
any  of  the  income  or  property  of  the  As- 
sociation, that  the  liability  of  members  is 
limited  and  that  the  limit  of  the  liability. 

Self-employed  campaign 
shows  signs  of  success 

The  National  Federation  of  Self 
Employed's  campaign  of  non-co-operation 
with  government  departments  has  resulted 
in  informal  approaches  from  some  of  these 
departments  with  a  view  to  holding  talks. 

The  federation  has  asked  members  to 
cause  as  much  disruption  as  possible  with- 
out breaking  the  law,  because  requests  for 
meetings  to  discuss  unemployment,  sick- 
ness and  other  benefits  for  the  self- 
employed  had  been  ignored.  Members 
have  been  filling  in  VAT  returns  as 
required  but  sending  the  cheques  separ- 
ately without  a  reference  and  the  Depart- 
ment of  Health  has  been  asked  to  send  its 
own  representatives  to  collect  national 
insurance  contributions.  The  action  will 
be  called  off  as  soon  as  talks  are  finalised. 
A  spokesman  said  "hundreds"  of  members 
had  telephoned  the  federation  agreeing  to 
take  part  in  the  campaign  ;  talks  with  the 


in  the  event  of  the  company  being  wound 
up,  shall  be  £1  per  member. 

Members'  voting  rights  will  be  the  same 
in  elections  and  at  general  meetings.  The 
close  links  between  the  Union  and  the 
Scottish  Pharmaceutical  Federation  and 
Ulster  Chemists'  Association  will  continue. 
There  are  rather  more  detailed  rules  for 
the  conduct  of  general  meetings,  the  taking 
of  votes  by  show  of  hands  or  poll,  and 
the  appointment  of  proxies. 

The  articles  provide  that  the  first  Board 
of  Management  will  be  the  existing  Execu- 
tive Committee  which,  as  at  present,  will 
retire  every  three  years.  The  next  triennial 
election  will  be  held  in  the  Spring  of  1977. 
Election  procedure  will  be  as  in  previous 
elections  but  it  is,  for  the  first  time,  detailed 
in  the  "rules". 

Disciplinary  rules 

The  existing  rule  22  empowers  the  Ex- 
ecutive Committee  to  expel  a  member  or 
suspend  his  benefits  of  membership  if  "his 
conduct  is  detrimental  to  the  interests  of 
pharmacists,  or  calculated  to  bring  the 
trade  into  disrepute  or  on  the  grounds  that 
he  has  wilfully  or  persistently  refused  or 
neglected  to  comply  with  the  Rules  of  the 
Union  or  its  allied  bodies,  the  CDA  and 
the  PATA".  The  new  "rules"  repeat  this 
provision  and,  for  the  first  time,  spell  out 
a  detailed  disciplinary  procedure  which 
will  not  only  give  a  member  who  is  ac- 
cused of  "an  offence"  the  opportunity  of 
stating  his  case  but  also  the  chance  of 
appealing  against  the  initial  finding.  Mem- 
bers who  are  found  "guilty"  will,  in 
future,  be  expelled,  or  suspended,  or  repri- 
manded or  admonished. 

The  articles  state  that  should  it  ever  be 
necessary  to  wind-up  or  dissolve  the  com- 
pany, any  property  remaining  after  the 
settlement  of  debts  and  liabilities  shall  be 
transferred  to  an  institution  having  similar 
objects  or,  if  no  such  body  exists,  to  charity. 

The  memorandum  and  articles  of  the 
new  company  run  to  seme  53  pages  of 
typescript  and,  "in  the  interests  of  econ- 
omy", the  NPU  does  not  propose  circulat- 
ing copies  to  every  member.  A  copy  will 
be  sent,  free  of  charge,  to  any  member 
who  so  requests  and  copies  may  also  be 
insj5ected  at  Mallinson  House. 

government  departments  were  still  at  an 
informal  stage  "but  we  have  at  least  won 
recognition".  The  federation  is  to  hold  a 
congress  in  Brighton  on  October  10,  which 
is  intended  to  be  the  inaugural  meeting  of 
"The  Alliance  of  Professional  and  Inde- 
pendent Workers  and  Small  Businesses". 

Guide  to  Fair  Trading  Act 
aims  to  fill  gap 

The  Confederation  of  British  Industry  has 
published  a  guide  to  the  Fair  Trading  Act 
aimed  at  filling  a  gap  in  such  guidance 
available  to  the  business  community. 

The  booklet — "Fair  trading — guidance 
for  industry  and  commerce"  (CBI  Print 
and  publications  department,  21  Tothill 
Street,  London  SWl,  £2)— includes  a  fore- 
word from  Mr  John  Methuen,  the  CBI's 
director  general.  He  points  out  that  as  the 
Otfice  of  Fair  Trading's  first  director 
general  he  found  a  "lack  of  knowledge 
among  many  traders  concerning  their  legal 
obligations  to  customers". 
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The  original 


SURE  SHIELD 


I  O  D  I  S  B 
THROAT  LOZSMGES 


act 
like  a  gargle 


Thos.  Guest  &  Co.  Ltd. 

Carruthers  Street,  Manchester  M4  7HX 
Telephone :  061  205  2975 


The  only 

BEVELLED  TONGUE  DEPRESSOR 

in  the  world. 

APPLICATORS  ALSO  AVAILABLE 

AYRES  BIOPSY  CERVICAL  SCRAPERS 

This  high  quality  scraper  immediately  available 
in  large  quantities.  Special  prices  for  bulk 
orders. 

ASHWOtfD  TIMBER  &  PLASTICS  LTD., 

Plyta  Hou««,  Lavm  Road,  London  E14  OLW        T*l:  01-987  6343/84*1 


Absolute 
Alcohol 

Synthetic  quality  available  to  British  and  all  well  known 

International  Specifications  and  Pharmacopoeias. 
Also  meets  requirements  of  specifications  being  drawn 
up  for  Food  G  rade  Ethanol  by  E.E.C. 


James  Burrough  Limited 

Fine  Alcohols  Division  60  Montford  Place .  London  SE11 

Tel:  01-735  8131 


solve  your  problems 

OIney  bros  offer  you  a  full 
and  comprehensive  service 
covering  all  aspects  for 
your  trade. 

details  from;  oIney  bros  ltd. 

jado  house, 
norlhbridge  road, 
berkhamsted,  herts.HP41EG. 

■S-  5417-9 

names  address 
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Company 


Savory  &  Moore's  net 
margins  improve 

Net  margins  on  sales  in  tlie  retail  phar- 
macy chain  of  Savory  &  Moore  rose  from 
3  8  per  cent  to  5  2  per  cent  in  the  year  to 
April  30.  according  to  Sir  Hugh  Linstead, 
chairman  of  the  comoany's  parent, 
Macarthys  Pharmaceuticals  Ltd. 

Reviewing  the  year,  in  Macarthy's 
annual  report  published  this  week.  Sir 
Hugh  states  that  the  total  sales  by  Savory 
&  Moore  pharmacies  rose  by  23  per  cent 
to  a  total  of  just  over  £7m,  resulting  in 
pre-tax  profits  of  £366,000.  Over-the- 
counter  sales  had  been  somewhat  depres- 
sed during  the  year,  but,  by  using  the 
central  buying  facilities  of  the  company's 
Redhill  depot,  "we  have  been  able  to 
offer  attractive  prices  to  the  customer  and 
our  growth  in  turnover  compares  with  the 
market  average". 

On  NHS  dispensing,  Sir  Hugh  com- 
ments; "With  the  increase  in  NHS  remu- 
neration occurring  at  the  end  of  our  last 
financial  year,  gross  margins  on  dispensing 
have  been  restored  to  more  acceptable 
levels  for  the  year  under  review.  But  prices 
of  pharmaceutical  products,  which  re- 
mained fairly  constant  over  the  turn  of 
the  year,  have  now  begun  to  increase  again 
significantly,  it  is  therefore  to  be  hoped 
that  NHS  costings  will  be  renegotiated  in 
the  near  future  to  prevent  another  erosion 
of  gross  margins  on  NHS  dispensing". 

The  current  total  of  Savory  &  Moore 
branches  is  57.  The  modernisation  of  John 
Bell  &  Croyden  in  Wigmore  Street,  Lon- 
don, is  now  effectively  complete  and.  Sir 
Hugh  adds,  there  is  evidence  of  a  sub- 
stantial increase  in  turnover  coming 
through  as  a  result.  The  company  con- 
tinued on  the  enlargement  and  improve- 
ment of  a  number  of  other  pharmacies. 

Distribution  sales  nearly  £49m 

Sales  by  Macarthy's  pharmaceutical  dis- 
tribution interests  had  nsen  during  the 
year  to  a  total  of  nearly  £49m — an  in- 
crease of  32  -9  per  cent.  That  total  includes 
the  Numark  business,  where  sales  doubled 
to  £2  77m.  No  new  depots  had  been 
opened,  but  all  areas  of  the  country  had 
contributed  to  the  sales  increase;  sales 
growth  had  also  been  satisfactory  in  the 
agency  company,  Farillon  Ltd. 

As  previously  published  (C&D.  August 
7,  pi 73),  group  pre-tax  profits  for  the  year 
totalled  £2  47m  compared  with  £l  -60m 
previously;  Group  sales  increased  by 
30  4  per  cent  to  £60  17m.  The  report 
reveals  that  sales  from  pharmaceutical 
manufacturing  rose  by  over  20  per  cent 
to  almost  £2m,  yielding  pre-tax  profits  of 
£184,000;  net  profits  from  the  surgical 
supply  interests  dropped  by  £26,000  to 
£181,000 — largely  due  to  higher  costs  in- 
volved in  moving  premises — whereas  sales 
had  increased  to  £4  5m ;  and  combined 
sales  of  the  veterinary  interests  increased 
to  £3  06m  with  profits  down  to  £177,000. 


Sir  Hugh  Linstead 

Reviewing  the  coming  year.  Sir  Hugh  is 
reasonably  optimistic  about  prospects. 
Further  price  rises  could  be  expected,  but 
salary  costs,  the  largest  part  of  the  group's 
overheads,  could  be  budgetted  for.  Price 
inflation  was  harder  to  forecast,  but  in 
Sir  Hugh's  view,  increases  running  very 
close  to  last  year's  20  per  cent  may  be 
seen  during  the  year. 

Unichem  to  make  Exeter 
its  West  Country  base 

Unichem  is  to  establish  a  base  at  Exeter 
as  part  of  its  national  expansion  pro- 
gramme. The  £0-5m  project  will  enable 
the  organisation  to  improve  existing  ser- 
vices and  bring  the  benefits  of  member- 
ship within  reach  of  private  chemists 
throughout  the  West  Country. 

Members  in  the  area  are  currently 
served  by  a  special  long  distance  road  link 
from  branches  at  Croydon  and  Kingston- 
Upon-Thames  on  the  outskirts  of  London. 
The  new  branch,  to  be  opened  at  Marsh 
Green  Road,  on  the  Marsh  Barton  Indus- 
trial Estate,  is  expected  to  be  operational 
early  next  year.  It  will  be  in  modem 
premises,  comprising  some  34,000  sq  ft  of 
warehouse  and  offices,  and  work  is  already 
under  way  for  converting  the  building  and 
equipping  it  for  the  high  speed  handling 
and  despatching  of  orders.  When  opera- 
tional, local  chemists  would  be  receiving 
up  to  three  deliveries  a  day,  and  the  depot 
is  to  be  equipped  with  the  society's 
computer  facility. 

The  society's  managing  director,  Mr 
Peter  Dodd,  anticipates  that  the  Exeter 
branch  will  become  a  substantial  con- 
tributor to  turnover  before  the  end  of 
1977.  The  new  branch  will  bring  the  num- 
ber of  Unichem  branches  to  twelve. 

Ransom's  profits  rose 
73  per  cent  last  year 

William  Ransom  &  Sons  Ltd's  trading  in 
the  year  to  March  31,  1976,  was  "a  great 
success,  even  allowing  for  inflation", 
according  to  the  company's  chairman,  Mr 
Michael  Ransom. 

Writing  in  the  annual  report  published 


n  September  1976 

last  week,  Mr  Ransom  adds  that  pre-tax 
profits  increased  for  the  tenth  consecutive 
year,  this  time  by  73  per  cent  to  £537,439. 
The  company's  sales  mix  remains  essenti- 
ally as  before ;  neither  at  home  nor  abroad 
is  the  company  heavily  dependent  on  any 
one  custom.er.  Although  still  selling  mainly 
to  the  pharmaceutical  industry,  flavours 
and  foods  were  becoming  more  important. 
The  report  records  that  turnover  for  the 
year  was  £1,81  1,470  (£1,545,340  the  pre- 
vious year)  and  exports  amounted  to 
£864,906  (£825,749)  being  48  per  cent  (53 
per  cent)  of  total  turnover. 

US  opiithalmic  company 
to  open  plant  in  Ireland 

A  US  pharmaceutical  company,  Allergan 
Pharmaceuticals,  has  announced  plans  to 
set  up  a  £2m  plant  to  manufacture 
ophthalmic  pharmaceuticals  at  Westport, 
in  the  Republic  of  Ireland. 

The  Westport  plant  will  manufacture 
ophthalmic  and  contact  lens  products  in  a 
1,600  sq  m  factory  built  by  the  Industrial 
Development  Authority.  With  planned 
expansions  the  factory  area  will  be 
increased  to  almost  6,000  sq  m  by  1979. 

Allergan  Pharmaceuticals,  with  head- 
quarters in  California,  are  a  leading  US 
manufacturer  of  ophthalmic  pharmaceuti- 
cals, with  sales  tripling  since  1971  and  now 
totalling  over  £20m  a  year.  The  company 
employs  over  700  people  in  its  main  pro- 
duction and  research  facility  in  Irvine, 
California,  and  a  further  300  internation- 
ally. The  company's  products  include  an 
extensive  range  of  eye-care  preparations 
for  treatment  of  diseases  and  for  use  in 
contact  lens  wear.  The  output  of  the  West- 
port  plant  will  supply  Allergan's  rapidly 
expanding  markets  in  Europe. 

I  CI  first  half  sales 
nearly  £2,000m 

Group  sales  by  Imperial  Chemical  Indus- 
tries Ltd  in  the  first  six  months  this  year 
were  £  1,960m — some  31  per  cent  ahead  of 
the  same  period  last  year — according  to 
figures  published  laist  week.  Sales  in  the 
UK  increased  by  22  per  cent  from  £636m 
to  £773m,  while  in  overseas  markets  the 
rise  was  37  per  cent  from  £865m  to 
£1,1 87m.  Exports  totalled  £394m — some 
39  per  cent  above  the  previous  periods 
figure  of  £284m. 

Pre-tax  profits  for  the  half  year  were 
some  £90m  ahead  at  £241  m  which,  a^ter 
taxation,  development  grants  and  minori- 
ties are  considered,  yielded  £143m — 
some  £52m  ahead  of  the  first  half  last 
year.  The  board  expect  to  recommend 
dividends  for  1976  totalling  14-78035p 
per  £1  ordinary  stock  and  have  already 
declared  an  interim  dividend  of  8 -Op. 

Commenting  on  the  sales  figures,  the 
company  state  that  the  volume  of  UK 
sales  in  the  second  quarter  was  virtually 
unchanged  from  the  first  quarter.  How- 
ever, the  recovery  in  overseas  markets, 
including  exports  from  the  UK,  which 
was  most  marked  in  the  preceding  two 
quarters,  continued  during  the  second 
quarter  of  1976  though  at  a  somewhat 
reduced  rate. 

More  Company  News  on  p320 
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mportant 
mnouncement 


!].MerckLtd 
re  pleased  to 
nnounce 
he  addition  of 

3PTIMAX 

tryptophan)  the  natural  treatment  for  depression 

^OfUBlri 

range  of  parenteral  amino-acid  solutions 

rmosoRBON 

w  residue  diet  for  oral  or  tube  feeding 

;o  their  range 
)f  ethical 
)harmaceutical 
Droducts 


'rom  1st  September  1976  these 
roducts  will  be  marketed  and 
istributed  by  Merck  and  all  enquiries, 
rders  and  requests  for  full  prescribing 
aformation  should  be  addressed  to:- 


^.  MERCK  LTD 

'our  Marks 

Jton,  Hampshire  GU34  5HG 

'el.  Alton  (0420)  64011  Telex  858435  E.  Merck 


Due  to  the  ever  increasing  demand  of 
Oralcer,  Vitabiotics  Ltd  have  appointed 

Vestric 

as  their  main  distributors  for  the  U.K. 

This  will  eliminate  delayed  deliveries 
and  ensure  regular  supply  of  this 
Product. 


AS  TO  WHETHER 


ORALCER 


■     .  IS  THE  ■ 

MOST 
EFFECTIVE  REMEDY 
FOR  ORAL  ULCERATION 

YOU  ALONE  CAN 

JUDGE  .       '  : 

AFTER  TRYING  IT  IN  CASES  WHERE 

OTHER  TREATMENTS 
HAVE  FAILED  TO 
RESPOND 

ORALCER  INVENTION  IS 
BACKED  BY  VALUABLE 
CLINICAL  EVIDENCE. 


(1)  Oralcer  is  free  from  local  anaeslhelics  and 
analgesics  and  lience  does  not  mask  the  serious- 
ness of  tlie  ulceration. 

(2)  Oralcer  is  in  >he  form 
of  Pellets  and  therefore, 
does  not  duplicate  your 
usual  range  of  Gels,  Pas- 
tilles and  Lozenges. 

Retail:  30p  (for  20  pellets) 
Trade:  £2.25  per  doz.  -I- 
VAT 

Available  from 
YOUR  LOCAL 
WHOLESALER 

or  from 

the  main  Distributors 
Vestric  Ltd. 
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Successful  year  for  Wella 

Despite  increased  competition  all  over  the 
world  and  steadily  rising  costs  Wella 
International  recently  announced  that  1975 
had  still  been  a  very  successful  year  for 
the  group.  Now  operating  in  over  130 
countries  with  more  than  8,200  employees, 
their  world-wide  turnover  has  increased 
to  DM824m.  At  the  same  time  profits  kept 
pace  with  increased  turnover — the  com- 
panies in  Japan,  USA,  Great  Britain  and 
Germany  heading  the  ranking  list.  With 
a  continuous  research  programme  and  in- 
creased market  investments,  the  group  look 
forward  to  the  future  "with  considerable 
optimism". 

Albright  £29m  profit  hope 

Albright  and  Wilson  are  forecasting  pre- 
tax profits  of  about  £29m  this  year  after 
the  announcement  that  pre-tax  profits  for 
the  six  months  to  June  30  had  risen  from 
£9  09m  to  £14  37m.  First-half  sales 
increased  by  20  per  cent  from  £113  16m 
to  £135  65m.  The  directors  say  there  are 
signs  that  the  rising  trend  of  sales  in  the 
first  half  is  levelling  ofl:  but  expect  that  the 
profit  for  the  second  six  months  will  not 
differ  substantially  from  the  profit  reported 
up  to  July.  Demand  for  phosphorus,  deter- 
gent chemicals,  organic  chemicals,  flavours 
and  fragrances  improved. 

Appointments 

Barnes-Hind  Ltd:  Mr  Nigel  Lowndes  is 
appointed  solutions  representative  in  the 
North  West  of  England. 

Approved  Prescription  Services  Ltd:  Mr 

John  W.  Hemingway  has  been  appointed 
secretary  and  administration  director. 

E.  Merck  Ltd  have  appointed  David 
Tndaco,  Tony  Hayward,  Geoff  Miller,  John 
Frobyn  and  Clift  Nolan  to  the  medical 
representative  sales  force.  Bob  Auld,  Jack 
Desty  and  John  Hart  have  taken  up  their 
appointments  in  the  management  team  as 
divisional  managers. 

De  Witt  International  Ltd:  Mr  Roy  Norris 
has  been  appointed  deputy  managing 
director,  E.  C.  De  Witt  &  Co  Ltd—the 
group's  UK  manufacturing  interests;  join- 
ing the  company  in  1971  as  company 
secretary,  a  position  he  will  still  retain, 
Mr  Norris  was  formerly  financial  director. 
Mr  L.  J.  Godfrey,  marketing  director,  has 
been  appointed  chairman  of  the  group's 
marketing  committee  following  the  deci- 
sion to  centralise  the  international  market- 
ing activities  in  London.  Mr  R.  S.  Clapton, 
managing  director,  E.  C.  De  Witt  &  Co, 
has  been  appointed  to  the  board  of  the 
parent  company  in  America,  De  Witt 
International  Corporation,  and  is  setting 
out  this  month  on  a  round  the  world 
tour  visiting  the  group's  various  asso- 
ciated companies. 


Marhet 
News 

Big  rise  in  pepper  prices 

London,  September  8:  Sarawak  pepper 
prices  leaped  up  during  the  week  as 
two  Singapore  shippers  of  that  spice 
were  reported  to  have  gone  into  liquida- 
tion. Black  pepper  was  £50-£60  ton 
dearer  on  the  week  and  white  was  up  by 
£80-£90.  There  were  no  other  noteworthy 
changes  in  spices  but  in  aromatic  seeds 
there  were  more  offers  around  for  cumin 
making  for  easier  prices.  In  botanicals 
the  price  trend  generally  continues  up- 
ward with  aloes,  henbane,  hydrastis,  kola 
nuts,  sarsaparilla,  buchu,  styrax  and 
witchhazel  leaves  all  marked  up  during 
the  week.  Easier  were  Canada  and  Peru 
balsams.  Stocks  of  new  crop  cascara 
now  coming  forward  caused  offers  of 
spot  stocks  of  previous  year's  bark  to  fall 
by  £40  metric  ton. 

In  essential  oils  dealers  were  trying  to 
check  reports  of  much  higher  rates  for 
lemongrass  at  origin.  Chinese  oils,  where 
altered,  were  dearer.  Elsewhere  petit- 
grain  was  down  by  £0  55  kg  in  the  for- 
ward position  and  by  slightly  less  for  spot. 


Pharmaceutical  chemicals 

Adrenaline:  (per  g)  1-kg  lots  base  £0.25;  acid 
tartrate  £0.20. 

Amylobarbltone:  Less  than  100-kg  lots  £9.08  kg; 

sodium  £10.56. 

Aspirin:  10-ton  lots  El. 06  kg;  1-ton  £1.12. 
Atropine:    (per   kg   in   J-kg   lots)   Alkaloid  £112; 
methonitrate   and   methylbromide   £102;  sulphate 
£83.50. 

Benzocaine:  BP  in  50-kg  lots,  £4.49  kg. 
Borax:  EP  grades,  2-4  ton  lots  per  metric  ton  in 
paper    bags,    delivered — granular    £174;  crystals 
£233;  powder  £191;  extra  fine  powder  £200. 
Boric  acid:  EP  grades  per  metric  ton  in  2-4  ton 
lots  for   British   material — granular  £225;  crystals 
C306;  powder  £246;  extra  fine  powder  £256. 
Brucine  sulphate:  £45.00  kg. 

Butabarbital:  50-kg  lots  £11.84  kg;  sodium  £13.01. 

Butobarbitone:  Less  than  100  kg,  £11.24  per  kg. 

Caffeine:    Anhydrous    £3.30    kg    in    100-kg  lots; 

citrate  £2.40  kg  (50-kg  lots). 

Chloral  hydrate:  50-kg  lots,  £1.00  kg. 

Choline:     (500-kg     lots)     bitartrate     £1.99  kg, 

dihydrogen  citrate  £1.50. 

Cinchocaine:  Base  (5-kg  lots)  £55.75  kg;  hydro- 
chloride £59.30. 

Cliquinol:  USP  XVIII  500-kg  lots,  £11.06  kg. 
Cocaine:    Alkaloid    £448    per    kg;  hydrochloride 
£409.  Subject  to  Misuse  of  Drugs  Regulations. 
Cyclobarbitone:  Calcium  £11.29  kg  in  25-kg  lots. 
Dextromethorphan:  £134  per  kg  in  5-kg  lots. 
Homatropine:    Hydrobromide    and  methylbromide 
£65.00  per  kg  in  J-kg  lots. 
Hyoscine  hydrobromide:  £450  per  kg. 
Hyoscyamine:  Sulphate  £94.00  kg   in   lOG-g  lots. 
Isoprenaline:   Hydrochloride  £48.00  per  kg;  sul- 
phate £40.00. 

Lignocaine:  (25-kg)  base  £9.24  kg;  hydrochloride 
£9.31. 

Methadone  hydrochloride:  Subject  to  Misuse  of 
Drugs  Regulations,  £1.33  per  5-g. 
Methyl  salicylate:  £0.83  kg  for  5-ton  lots;  £0.87 
for  1-ton. 

Noscapine:  Alkaloid  £26.80  kg  for  25-kg  lots; 
£25.00  kg  for  100-kg.  Hydrochloride  £30.00  and 
£28.00  kg  for  similar  quantities. 
Opiates:  (£  per  kg)  in  1-kg  lots;  subject  to 
Misuse  of  Drugs  Regulations — Ccdeine  alkaloid 
£438.70  to  £454  as  to  maker;  hydrochloride  £391; 
phosphate  £334.80  to  £347;  sulphate  £391. 
Diamorphine  alkaloid  £531;  hydrochloride  £484. 
Ethylmorphine  hydrochloride  £426.40  to  £444. 
Morphine  alkaloid  £482.30  to  £501;  hydrochloride 
and  sulphate  £395  to  £409. 

Paracetamol:  (Per  kg)  50-ton  contracts  from 
£2.60;  10-ton  £2.65;  1-ton  £2.75.  Premiums  for 
direct  compression  £0.13  kg. 

Papaverelum:  £305  kg;  5-kg  lots  £300  kg.  Subject 
to  Misuse  of  Drugs  Regulations. 
Pentobarbitone:    Less    than    100-kg    £14.69  kg; 
sodium  £15.88. 


Pethidine    hydrochloride:    10-kg    lots   £28.70  kg. 
Subject  to  Misuse  of  Drugs  Regulations. 
Phenobarbitone:  In  50-kg  lots  £10.89  kg;  sodium 

£11.91. 

Phenylephrine    hydrochloride:    From    £65.00  to 

£70.00  kg  according  to  quantity. 

Pholcodine:  1-kg  £432  to  £457;  60-kg  lots  £400  to 

£415  as  to  maker.  Subject  to  Misuse  of  Drugs 

Regulations. 

Physostigmine:  Salicylate  £0.69  per  g;  sulphate 

£0.88  100-kg  lots. 

Pilocarpine:  Hydrochloride  £174.50  per  kg;  nitrate 
£169.50. 

Quinalbarbitone:  Base  and  sodium  in  25-kg  lots 
£13.91  kg. 

Quinidine  sulphate:  25-kg  lots  £140  kg. 
Quinine:    (25-kg    lots,   per   kg)    alkaloid  £89.55; 
bisulphate  £75.30;  dihydrochloride  £88.55;  hydro- 
chloride £88.55;  sulphate  £84.55. 
Salicylic  acid:   (kg)   5-ton  lots  £0.86  kg;  1  ton 
£0.87. 

Stilboestrol:  BP  in  25-kg  lots.  £89.00  kg. 
Strychnine:  Alkaloid  £60.00  per  kg:  sulphate  and 
hydrochloride  £45.00  kg — in  5-10  kg  lots. 
Theophylline:  Hydrate  and  anhydrous  £3.41  kg  In 
100-kg   lots.  Theophylline  ethylenediamine  £3.66 
kg  under  50-kg  lots. 


Crude  drugs 

Aloes:  Cape  £1.17  kg  spot;  £1.14,  cif.  Curacao 
nominally  £1.75  spot;  £1.70.  cif. 
Balsams:  (kg)  Canada:  £12.10  spot,  £11.80.  cif  for 
shipment.  Copaiba:  BPC  £1.50  on  the  spot;  £1.55, 
cif.  Peru:  spot  £6.40;  £6.30,  cif.  Tolu:  £3.40  spot; 
£3.30,  cif. 

Buchu:  Rounds  £2.40  kg  spot;  £2.20  cif. 
Cascara:  £800  metric  Ion  spot;  £710,  cif,  new  crop 
for  shipment. 

Cherry  bark:  Spot  £750  metric  ton;  £730,  cif. 
Chillies:  Spot  and  shipment  nominal. 
Dandelion:  New  crop  for  shipment  £1.10  kg,  cif. 
Henbane:  Niger  £960  metric  ton  spot;  £940,  cif. 
Hydrastis:   (kg)  £9.60  spot;  £9.40.  cif. 
Kola  nuts:  Spot  £230  metric  ton;  £210,  cif. 
Menthol:    (kg)    Brazilian    £9.20   spot;    £9.15,  cif. 
Chinese  £10.50  duty  paid  spot;  shipment  £9.60,  cif. 
Pepper:    (ton)    Sarawak   black  £1.075  spot;  £985 
cii.  White  £1,280  shipment;  £1,190,  cif. 
Pimento:  Jamaican  £1.570  ton,  cif. 
Podophyllum:  Root  £760  metric  ton,  cif. 
Sarsaparilla:  Shipment  £1,700  metric  ton,  cif. 
Seeds:  (metric  ton,  cif  )  Anise:  China  star  forward 
£595.     Caraway:     Dutcn     £770.     Celery:  Indian 
£450.  Coriander:  Moroccan  £330.  Cumin:  Egyptian 
£470;    Turkish    £460;    Iranian    £495.    Dill:  Indian 
£230. Fennel:    Indian   £325;    Egyptian   £235.  Fenu- 
greek: £130. 

Styrax:  Spot  £4.20  kg  nominal. 

Witchhazel  leaves:  Spot  £3.30  kg;  £3.20,  cif. 


Essential  oils 

Anise:  (kg)  £17.00  spot  and  cif. 

Citronella:    Ceylon    £1.35    kg    spot;    £1.22,  cif. 

Chinese  spot  £1.70  kg;  £1.70,  cif. 

Lemongrass:  £4.50  kg  spot  and  cif. 

Petitgrain:  £5.25  kg  spot;  forward  £4.90.  cif. 

Sassafras:  Chinese  £2.23  kg.  cif.  Brazilian  £2.20 

kg  spot  and  cif. 

The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press. 


Coming  events 

Tuesday,  September  14 

The  Galen  Group,  Friends'  Meeting  House,  Park 
Lane,  Croydon,  at  8  pm.  "Kake  Brand"  cake 
covering  demonstration  by  Mrs  D.  F.  Keegan. 

Advance  information 

Lincolnshire     Pharmaceutical     Committee.  Third 

annual  conference,  Petwood  Hotel,  Woodhall  Spa, 
Lines,  September  26.  Guest  speakers  to  include 
Mr  G.  David  (chairman,  Pharmaceutical  Services 
Negotiating  Committee).  Details  from  the  secre- 
tary, Graham  Walker,  The  Crescent.  Spalding. 
Pharmaceutical  Society,  Mersey  Region,  School 
of  Pharmacy,  Liverpool  Polytechnic,  Byrom  Street, 
t.iverpool,  September  29,  at  7.45  pm:  Regional 
lecture.  Mr  W.  A.  Beanland  on  "Unity  in  pharmacy 
— whistling  in  the  wind?"  Further  details  from 
Mr  B.  K.  Barker,  secretary.  75  Fairfield  Road. 
Stockton  Heath,  Warrington. 

North  Londcn  Pharmacists  Business  Management 
Forum  (supported  by  NPU  and  DITB).  Manage- 
ment workshop  on  dispensing  surgical  hosiery. 
Jolly  Farmers  Hotel.  Enfield  Place,  Enfield. 
September  21.  at  7.30  pm.  Open  to  all  retail 
pharmacists  and  their  senior  staff  (cost  £3.00 
plus  VAT  including  light  refreshments). 
Bookings  to  DITB,  151  High  Street.  London 
N14  6BT  (telephone  01-882  3933).  Workshop  led 
by  Scholl  (UK)  Ltd. 
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BEAUTISALES  make  HEADLINES 


Jochem's  Hormone 
Hair  Preparation 

£8-40  per  dozen+VAT 
£1*14  each  retail 


Gill's  IMedicated 
Dandruff  Remover 
Shampoo 

£1-92  per  dozen+VAT 
26p  each  retail 


Obtainable  from  your  local  wholesaler  or  direct  from: 

Beautisales  Ltd.  35  Old  Bond  Street,  London  WIX  4JH  Tel:  01 493  2565/6 


DENTAL 
DISCLOSING 
TABLETS 


A.  NELSON  &  COMPANY  LIMITED 
73  DUKE  STREET,  LONDON,  W1  M  6BY 

HOMOEOPATHIC  PHARMACY 

Tel.:  01-629  3118  &  3119 
Telex:  Hahnemanelson  Westcham  Ldn-268312 

Full  range  of  Medicines  and  Books  always  available. 
Answering  service  available  when  Pharmacy  is  closed. 


BULK 
PACKED 


£120  per  1000  tablets 

MINIMUM  ORDER  1  MILLION 


EX- 
WORKS 


M  A  Steinhard  Ltd,  703  Tudor  Estate,  Abbey  Rd,  London  NW1 0  7UW 
Telephone:  01-965  0195 
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Post  to  Classified  Advertisements,  Chemist  &  Drug- 
gist, 25  New  Street  Square,  London  EC4A  3JA. 

Telephone  01-353  3212. 
Publication  date  Every  Saturday. 


Headings  All  advertisements  appear  under  appro- 
priate headings. 


Screen  100. 


DIsplay/SemI  Display  £5  00  per  single  column 
centimetre,  min  25mm.  Column  width  42mm. 

Whole  page  £350  (254mm  x  178mm). 

Half  page  £200  (125mm  x  178mm). 

Quarter  page  £110(1 25mm  x  86mm ) . 

Lineage  £1-00  per  line,  minimum  5  lines  ®  £5-00. 

Box  numbers  £0-50  extra. 

Series  Discounts  5%  on  3  insertions  or  over.  10% 
on  7  insertions  or  over.  15%  on  13  insertions  or  over. 

Copy  date  4  pm  Tuesday  prior  to  publication  date. 
Advertisements  should  be  prepaid. 

Circulation  ABC  January/December  1975: 14,722 


Agents 


Wanted 


AGENTS  WANTED 

for 

WELL  KNOWN  HEAVILY  ADVERTISED 
PRODUCTS 

Existing  accounts  with  large  turnover  handed 
on. 

For  details  please  contact: 

Michael  Alter, 
SPECTRUM  MARKETING 

64  High  Street,  Wanstead,  London  E.11 

Phone:  01-989  9555/278  6783. 


A.&H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  In  the 
trade  for  manufacturers'  clearing 
lines,  and  retailers'  stocks. 

8  Northburgh  Strast,  London 
EClV  OBA.  T«l:  01-253  1184/5. 
Telsgrams:  "Salvall",  London, 
E.C.1. 


URGENTLY  REQUIRED,  all  Items 
connected  with  old-fashioned  Phar- 
macies— runs  of  drug  drawers,  shop 
rounds,  |ars,  etc.  Complete  Interiors 
of  pharmacies  bought.  Telephone 
Ashtead  (Surrey)  72319  or  Ashtead 
76626,  or  write  Robin  Wheeler,  7 
Gladstone  Road.  Ashtead,  Surrey. 


Please  mention  C  &  D 
when  replying  to 
advertisements 


WE  WILI  PURCHASE  for  cash  a 
complete  stock  of  a  redundant  line, 
including  finished  or  partly  finished 
goods,  packaging,  raw  materials, 
etc.  No  quantity  too  large.  Our  rep- 
resentative will  call  anywhere.  Write 
or  telephone  Lawrence  Edwards  & 
Co.  Ltd.,  6/7  Wellington  Close, 
Ledbury  Road,  London  W11.  Tel: 
Park  3137-8. 


Business 
Wanted 


30  MILES  AROUND  CENTRAL  LON- 
DON, substantial  Pharmacies  and 
potential  development  situations  re- 
quired. Quick  decisions.  Apply  in 
strict  confidence  to — Southshourne 
Ltd,  54  Old  Brompton  Road,  London, 
S.W.7.  Telephone:  01-584  1491. 
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Appointments 


TOP 

PHARMACEUTICAL 

SALES  REPRESENTATIVE 

Required  by  Sants  P.D.  Ltd.  to  call  on  retail 
pharmacists,  the  medical  profession  and  hospitals 
in  Staffordshire  and  South  Cheshire. 

Previous  experience  essential  as  is  a  proven 
record  of  success  in  this  field. 

The  remuneration,  in  addition  to  a  good 
basic  salary,  includes  incentive  bonuses,  com- 
pany car.  Pension  and  Life  Assurance  Schemes. 

The  prospects  for  a  really  first  class  person 
are  excellent  as  Sants  is  one  of  the  very  few 
new  and  successful  pharmaceutical  wholesaling 
companies  to  be  formed  in  recent  years  and  has 
an  enviable  growth  record  which  it  intends  to 
maintain. 


Please  write  in  complete  confidence  giving 
personal  and  career  details  and  present 
remuneration  to:  The  Managmg  Director, 
Sants  Pharmaceutical  Distributors  Ltd., 
551  Etruria  Road,  Basford, 
Stoke-on-Trent  ST4  6HH. 


Services 


LIQUID  PARAFFIN  BP 

We  can  supply  200  ml.  or 
500  ml.  sizes,  with  or  with- 
out own  label.  Capacity  to 
fill  100,000  dozen  per 
annum. 

Quotations  for  price  and 
delivery  on  request. 

Box  No.  2427. 


SEX  DISCRIMINATION  ACT 

No  job  advertisement  which  indicates  or  can  reasonably 
be  understood  as  indicating  an  intention  to  discriminate 
on  grounds  of  sex  (e.g.  by  inviting  applications  only 
from  males  or  only  from  females)  may  be  accepted 
unless : 

1.  the  job  is  for  the  purpose  of  a  private  household,  or 

2.  it  is  in  a  business  employing  fewer  than  six  persons,  or 

3.  it  is  otherwise  excepted  from  the  requirements  of  the 
Sex  Discrimination  Act. 

A  statement  must  be  made  at  the  time  the  advertisement  is  placed 
saying  which  of  the  exceptions  in  the  Act  is  considered  to  appiy. 


Shopfitting 


FYNESTORE.  The  Chemists'  Shop- 
fitter  specialists  in  Dispensaries, 
Shopfronts,  Pharmacy  Planning  and 
all  allied  work.  14  Mimram  Road, 
Hertford.  Tel.  54621.  NPU  recom- 
mended. 

CASH  REGISTERS  rebuilt  as  new 
fully  guaranteed  from  £75.  Itemisers 
£185.  Call  and  see  our  range.  Open 
f\/londay  to  Friday.  THIRSK  SHOP- 
FITTINGS.  743  Garratt  Lane,  SW17 
OPD.  Tel:  01-946  £291. 

INTERPLAN  SYSTEM  80  modular 
shoptittings,  attractive  units  at 
attractive  prices,  complete  instal- 
lations. NPU  recommended.  Brochure 
from  OLNEY  BROS.  LID.  SHOP 
FITTERS,  NORTHBRIDGt  ROAD, 
BERKHAM8TED.  HERTS    rel  5417-9 

SELF  SELECTION  will  m.  (sase  youi 
toiletries  sales  sufficiently  to  pay  tor 
a  complete  shop  modernisation.  As 
primary  manufacturers  of  wall  fittings 
and  counters  we  offer  very  early 
delivery  and  installation  ir>  just  one 
day,  or  overnight,  new  sf  ops  or  old 
shops  or  part  shops  Immediate 
quotations  without  ODiiqation  for 
shopfmnts  and  interors  Thirsk 
Shopfitting,  741-743  Garrait  Lane, 
London  SW17  OPD.  Telenh,.ne  01-946 
?291   (lour  lines! 


For  Sale 


FREEHOLD  SHOP  wilh  modernised 
living  accommodation.  Ideal  for 
Chemist  or  small  Drug  Store,  as 
badly  needed  in  area.  Three  bed- 
rooms, lounge,  kitchen,  dining  room. 
Large  garden.  £17,450.  Leighton  Buz- 
zard 66312. 


ONE-SIZE  TIGHTS  from  £1.55  doz. 
plus  VAT.  Min.  order  6  doz.  overall. 
CWO.  Carriage  free.  Full  range  Price 
List.  Edward  Kaye  Ltd.,  3  South 
Place,  London  EC2. 


ORDER  NOW 

CHEMIST 
& 

DRUGGIST 
DIRECTORY  1976 


Over    three    hundred    and  fifty 
pages  of  vital  information  for  all 
engaged    in   the  pharmaceutical, 
cosmetic  and  allied  industries. 
Lists  over  1,800  manufacturers 
Some  9,000  products  and  brand 
names 

Taolet  &  Capsule  Identification 

Guide 

National   Health  Service 

Medicines  Acts 

Value  Added  Tax 

Retail  and  Wholesale  Outlets 

These  are  just  some  of  the 
sections  included  in  the  1976 
edition.     Send    for    your  copy 

today: 

Chemist  &  Druggist, 
25  New  Street  Square, 
London  EC4A  3JA.  01-353  3212. 

Price    £12    inc.    postage  ana 
I  handling.   C&D  subscribers  only 
£8  inc.  postage  and  handling. 


Please  Address  Box  No.  replies  to: 

Box  No  Chemist  and  Druggist 

25  New  Street  Square,  London  EC4A  3JA 


Give  for  those  who  Gave 


Thousands  of  men  and 
women  who  served  in  the 
Royal  Air  Forces  have  given 
their  health  or  even  their 
lives  m  the  defence  of 
Freedom  and  many  of  them 
or  their  dependants  are  now 
in  need  of  help. 
Please  assist  by  giving  all 
you  can  for  an  emblem 
during  WINGSWEEKor 
please  send  us  a  donation, 

PLEASE 

WEAR  THIS  EMBLEM 
DURING 


Wings  Appeal 

During  September 

) 

Royal  Air  Forces  Association,  43,  Grove  Parit  Road, London, 
W4  3RU. 

( Incorporated  by  Royal  Charter  and  registered  under  the  War 
Charities  Act  1 940  and  Charities  Act  1 960). 


Space  donated  hy  Chemist  &  Druggist. 
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There  is 
always 

a  better 
way 


with 


SPER^Y=^^REAAI  NSTON 

Automation  speeds  up  dispensing 

The  Sperry  Remington  Pharmatriever  is  without  doubt  one 
of  the  greatest  commercial  aids  to  the  modern  pharmacist 
— revolutionising  dispensing  by  offering  real 
economies  in  time,  space  and  staff  and  simultaneously 
providing  a  far  better  service  to  the  customer. 
No  more  searching  and  stretching  along  rows  of  shelves  for  the  right  drugs.  You  sit 
comfortably  at  the  control  panel  and  press  a  button  which  sets  the  moving  trays  in 
motion  and  brings  any  one  of  thousands  of  medicines  to  your  finger  tips  for  immediate 
dispensing. 

Pharmatriever  offers  the  dispensing  chemist  every  advantage  he  could  wish  for.  It 
saves  space — thousands  of  lines  can  be  stored  in  the  compact,  elegant  cabinet  saving 
up  to  75  %  of  the  floor  space  occupied  by  traditional  shelving.  When  the  Pharmatriever 
is  not  in  use  a  slide-down  locked  door  ensures  complete  security.  At  the  same  time  it 
forms  an  attractive,  automated,  visual  display,  promoting  customer  interest  and  creat- 
ing an  atmosphere  of  cleanhness  and  efficiency. 

Complete  the  coupon  for  colour  Brochure  on  the  Sperry  Remington  Pharmatriever. 


Please  send  me  a  brochure  on  the  PHARMATRIEVER 

Name   Position.. 

Address  


P/CD 


Sperry  Remington,  Remington  House,  35  Station  Road,  Wood  Green,  London  N22  6UT.  Tel :  01-888  1255 


£ntensive. 


Very.Thebigpushforthe  brand  leader*  in  the  hand  lotion 
market  starts  in  September.  With  this  very  special  price  offer. 

With  heavyweight TVsupport.  With  1.6  million  women 
getting  sachet  samples  in  Woman^s  Weekly. 

Intensive.  Very. 


•Source:  TCPI  Jan-June  1976 


Vaseline  &  Vaselin«4ptensive  Care  are  register 
trade  marks  of  Chesebrough-Pond's  Limited.  1' 

.1 


